MKT 352 – PERSONAL SELLING
Spring 2011
PATRICK R. SELLS

Textbook:  Weitz, Barton A., Castleberry, Stephen B., Tanner, John F. Jr.:  Selling Building Partnerships.  (Seventh Edition):  McGraw - Hill; Irwin 

I.
COURSE DESCRIPTION:  Prerequisites:  MKT 350 or permission.  The objective of this course is to acquaint you with the importance of selling and with the validity of selling as a post-graduation career, as well as to make you aware of the many types of professional selling positions available.  To familiarize you with information on the various techniques used in selling situations, so that after you have successfully completed this course you will have an advantage over other individuals in entry level sales positions.  An added benefit of this course is that if you apply the material you master in this course to an interviewing context, your interviewing skills will naturally be enhanced.  Also, you will be aware of manipulative techniques that sales persons may be using on you when you are in the market for a product, thus you will become a better consumer.  The course should provide the student with experiential learning opportunity in the relatively safe environment of the classroom.
II.
COURSE OUTLINE AND EXAMINATIONS:  The following topics and chapters will be covered during the semester.  Examinations will be given as assigned and will cover material studied since the previous examination.  There will be a comprehensive final exam during the terminal period of the semester.  In addition, there will be assignments and unannounced quizzes.




Part 1.  The Field of Selling

2.    Building Partnering Relationships (Chapter 2)






2.    Adaptive Selling for Relationship Building (Chapter 6)




FIRST EXAM 


2.  Prospecting (Chapter 7)













	Part 4.  The Salesperson as Manager

2.    Managing Your Time and Territory (Chapter 15)


	Mar. 15

Mar. 17
















FINAL EXAM 

	      Comprehensive Exam (Chapters 1 - 18)

          
	May. 10-12


III.
ASSIGNMENTS:  Reading assignments are to be completed prior to class.  In addition to reading assignments, library readings, cases and other work may be assigned.

IV.
MAKE-UP EXAMS; PRESENTATIONS AND PAPERS:  No make-up exams will be given unless your situation is judged to be exceptional.  Any make-up exams will be given at the instructor's convenience.  No make-up work is accepted on assignments, and make-ups on presentations are permitted only on very rare occasions.  When a make-up presentation is permitted, it will be allowed at the professor's discretion and convenience.  If a scheduled make-up presentation is not completed on schedule, the student will receive a zero on that assignment.  If a scheduled make-up exam is not completed as scheduled, the student will receive a zero (0) on that exam.

V.
SALES PRESENTATION:  During the final weeks of the semester (assignments will be at random), each student will be required to "SELL" a product (approved by your instructor) to the class.  Each presentation will be subjectively evaluated by your instructor and classmates (based on subject provided criteria), and a score will be qualitatively analyzed composite of the instructor scores and classmates scores on your presentation.  A product outline will be turned into the instructor for evaluation and will be included in the instructor evaluation score.

VI.
Grades:  Each of the three unit test will be valued at 100 points and the final (comprehensive) will be valued at 100 points.  Unannounced quizzes and/or attendance evaluation will also have points assigned (approximately 50) and will be added to the total from the examinations.  The presentations presented will be worth 100 points.  Total possible points equal 550.

The following total points from all tests, quizzes, and presentation will be used in determining final grades:




495 - 550

= A




440 - 494

= B




385 - 439

= C




330 - 384

= D




Below 330

= F


The University publishes an academic calendar which lists deadlines for adding and dropping a course.  Please consult this calendar.  The published dates will be adhered to strictly.  Students choosing to drop a course after the no penalty deadline will receive the grade (N or F) achieved to that time in the term.  (semester)  An N grade is not automatic when a course is dropped.

VII.
Office Hours:  10:00 to 12:00 Tuesday and Thursday in office number 206.  Please feel free to call me for information at 417-836.5443.  If you receive voice mail please leave Name and Number.  I will try to return your call as soon as possible.  E-mail address psells@alexandriamarketing.com.  On the subject line type “MKT352-002”.  Please address all emails as a professional, a signature (type your first and last name) at the end of your email is required.
VIII.
Absences:  To gain full knowledge and appreciation for marketing as a discipline you are encouraged to plan to attend every class meeting.  As the instructor, I expect to see you at each class, but if circumstances arise which make an occasional absence necessary, please advise me.  Tests which are missed will not be made up unless prior arrangements have been made.  Unannounced quizzes will not be made up.   The topics covered are subject to revision if circumstances necessitate.  Ample advance notice will be given of any changes.

1. Emergency Response Statement:

Students who require assistance during an emergency evacuation must discuss their needs with their professors and Disability Services. If you have emergency medical information to share with me, or if you need special arrangements in case the building must be evacuated, please make an appointment with me as soon as possible.

For additional information students should contact the Office of Disability Services, 836-4192 (PSU 405), or Larry Combs, Interim Assistant Director of Public Safety and Transportation at 836-6576.

For further information on Missouri State University’s Emergency Response Plan, please refer to the following web site: http://www.missouristate.edu/safetran/erp.htm. 



2. Statement of Nondiscrimination: 

Missouri State University is an equal opportunity/affirmative action institution, and maintains a grievance procedure available to any person who believes he or she has been discriminated against. At all times, it is your right to address inquiries or concerns about possible discrimination to the Office for Equity and Diversity, Park Central Office Building, 117 Park Central Square, Suite 111, (417) 836-4252. Other types of concerns (i.e., concerns of an academic nature) should be discussed directly with your instructor and can also be brought to the attention of your instructor’s Department Head.   Please visit the OED website at http://www.missouristate.edu/equity//. 



3. Statement on Disability Accommodation: 

To request academic accommodations for a disability, contact the Director of Disability Services, Plaster Student Union, Suite 405, (417) 836-4192 or (417) 836-6792 (TTY), http://www.missouristate.edu/disability/.  Students are required to provide documentation of disability to Disability Services prior to receiving accommodations. Disability Services refers some types of accommodation requests to the Learning Diagnostic Clinic, which also provides diagnostic testing for learning and psychological disabilities. For information about testing, contact the Director of the Learning Diagnostic Clinic, (417) 836-4787, http://psychology.missouristate.edu/ldc/. 



4. Statement on Academic Dishonesty: 

Missouri State University is a community of scholars committed to developing educated persons who accept the responsibility to practice personal and academic integrity.  You are responsible for knowing and following the university’s student honor code, Student Academic Integrity Policies and Procedures, available at www.missouristate.edu/assets/provost/AcademicIntegrityPolicyRev-1-08.pdf and also available at the Reserves Desk in Meyer Library.  Any student participating in any form of academic dishonesty will be subject to sanctions as described in this policy.   



5. Statement of Attendance Policy: 

As the instructor, I expect to see you at each class, but if circumstances arise which make an occasional absence necessary, please advise me.  Tests which are missed will not be made up unless prior arrangements have been made.  Unannounced quizzes will not be made up.  Presentation assignments will not be accepted late.  The topics covered are subject to revision if circumstances necessitate.  Ample advance notice will be given of any changes.


6. Dropping a Class:
Non-attendance will NOT result in being dropped from the class.  It is your responsibility to understand the University’s procedure for dropping a class. If you stop attending this class but do not follow proper procedure for dropping the class, you will receive a failing grade and will also be financially obligated to pay for the class. You should verify that a course you have attempted to drop electronically has been immediately removed from your schedule (otherwise, the class has not been dropped). If the drop is not reflected on your class schedule, then you should immediately notify the instructor and seek assistance from the Office of the Registrar to see if the class can be dropped. You should also retain verification of the drop once it has been reflected on your class schedule. “W” grades will NOT be assigned if a class is not properly dropped by the last date to drop a class.


7. Cell Phone Policy:
As a member of the learning community, each student has a responsibility to other students who are members of the community.  When cell phones or pagers ring and students respond in class or leave class to respond, it disrupts the class.  Therefore, the Office of the Provost prohibits the use by students of cell phones, pagers, PDAs, or similar communication devices during scheduled classes.  All such devices must be turned off or put in a silent (vibrate) mode and ordinarily should not be taken out during class.  Given the fact that these same communication devices are an integral part of the University’s emergency notification system, an exception to this policy would occur when numerous devices activate simultaneously.  When this occurs, students may consult their devices to determine if a university emergency exists.  If that is not the case, the devices should be immediately returned to silent mode and put away.  Other exceptions to this policy may be granted at the discretion of the instructor.  
