MARKETING 772

MARKETING MANAGEMENT
SUMMER 2011
Instructor: Dr. Stephen Parker
250 Glass Hall

836-5561

Office Hours: M – W   6 – 6:30
Text:  Framework for Marketing Management, Kotler, 4th edition
Course Prerequisites: Mkt 350 or permission of the Department Head

Purpose of Course: The primary objective of this course is to enhance your ability to apply the marketing knowledge you have gained from previous courses.  This course is primarily a strategy course and, as such, must be approached in a more thoughtful and innovative manner (but that also means it can be more fun than the average course!).  You are encouraged, indeed required, to participate.  As marketing strategy is a dynamic area fraught with controversy and ever-changing opinions, not expressing your own original ideas would be cheating yourself and others.  Besides, I enjoy a good “spirited” discussion.  Thus, the course will not be taught from a strictly lecture approach, but will require discussion and participation.

Assignments:  All reading assignments should be completed before class. Written questions, problems, cases, library readings, and other work will be assigned.  All assigned work is due on the dates assigned.  No credit will be given for late work unless you have a great reason for why it was not in on time.  In-class projects will be worth points and will be added to the total points accumulated for the semester.

Make-up Exams:  Make-up exams will be given at the convenience of either me or my graduate assistant and then only when your reason for missing the regularly scheduled exam is deemed sufficient.

Attendance:  Class attendance is essential for achieving a good grade.  I will provide you with information on a daily basis that is not in the book.  In-class projects will also be used on a regular basis.

Grading:  Grades will be determined on the following basis:


Group project

100 points
A = 405 points


Exams (4)

400 points
B = 360 points


In-class work

  50 points
C = 315 points


Total


550 points 

PLAGIARISM AND CHEATING:  A failing grade will be turned in for any student who has turned in a plagiarized paper as his own work.  The MSU English syllabus describes and explains what plagiarism is and how to avoid it. This policy will also be enforced for anyone who is involved in cheating or other conduct unacceptable at the collegiate level.


“If a student commits an act of dishonesty in a course in which he/she is enrolled, charges are to be filed against the student in the Office of Student Affairs.  Due process, as defined in the MSU Judicial System Procedures, will be followed in determining guilt and assessing punishment.


A faculty member has the authority and the obligation to take appropriate action against a student for acts of academic dishonesty committed in a course in which the student is enrolled.  The action to be taken is to be consistent with the policy statement of the course and, in general, to be related to the student’s grade in the course.  Since instances of academic dishonesty may vary from deliberate and flagrant to careless or ignorant trespasses, the faculty member is to react to each situation, as appropriate; penalties will vary in severity depending upon the nature of the violation.


Possible penalties include requiring the student to take another exam or to complete another assignment; failing the student on the particular assignment; lowering the course grade for the student; or assigning the student a failing grade for the course.


If a failing grade for the course is assigned, the student forfeits the right to drop the course with an N grade prior to the non-penalty drop deadline.” (Section 1.5.2 MSU Faculty Handbook).

Classroom Behavior:  Common courtesy and respect requires that individual not distract others around them with disruptive behavior.  Any person dumb enough to engage in such behavior will be asked to leave the classroom.

Disability Accommodation Policy:  “To request academic accommodations for a disability, contact Disability Services (DS), Plaster Student Union, Suite 405, (417) 836-4192 (voice); (417) 836-6792 (TTY) http://www.msu.edu/disability.  Students are required to provide documentation of disability to DS prior to receiving accommodations.  DS refers some types of accommodation request to the Learning Diagnostic Clinic (LDC).  The LDC also provides diagnostic testing fro learning and psychological disabilities.  A fee is charged for testing.  For information, contact the LDC at (417) 836-4748; http://www.msu.edu/contirb/ldc/.”

Nondiscrimination Policy:  “MSU is an equal opportunity/affirmative action institution, and maintains a grievance procedure incorporating due process available to any person who believes he or she has been discriminated against. At all times, it is you right to address inquiries or concerns about possible discrimination to the Equal Opportunity Officer, Carrington 128, (417) 836-4252.  Concerns about discrimination can also be brought directly to your instructor’s attention, and/or to the attention of your instructor’s Department Head.” 

SCHEDULE OF TOPICS

JUNE 13 - 15

INTRODUCTION – FUTURE – PROJECT – PRICE

JUNE 20 – 22

PRICE – CHANNELS – EXAM 1
JUNE 27 – 29

ADVERTISING – SALES MANAGEMENT 

JULY 4 – 6
 
EXAM 2 – PRODUCT – NEW PRODUCT- STRATEGY

JULY 11 – 13

STRATEGY – EXAM 3
JULY 18 – 20

CONSUMER BEHAVIOR – FORECASTING

JULY 25 – 27

SEGMENTATION – ETHICS – PROJECTS TURNED IN
Aug 1 -3

PRESENTATIONS – EXAM 4

