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TEXT:  Pride and Ferrell, MARKETING:  Concepts and Strategies

CATALOG DESCRIPTION:  Prerequisite:  54 credit hours including PSY 121.  Structure, functions, principles and methods employed in discovering and translating consumer needs and wants into product and service specifications and then transferring these goods and services from producers to consumers or users.

COURSE OBJECTIVES:  To provide you with a basic understanding and appreciation of the environmental, managerial, international, institutional and ethical aspects of marketing.

To familiarize you with basic marketing generalizations that guide the successful development of marketing strategies.

To enable you to recognize the interrelationships between environmental and ethical considerations, organizational resources, and marketing mix and development control.

ASSIGNMENTS:  Reading assignments are expected to be completed before class.  Written questions, problems, cases, library readings and other work may be assigned as well.  All assigned work is due on the dates assigned.  No credit will be given for late work.  Approximately five assignments will be given to be completed outside of class.  These assignments will be worth approximately 10 points each and will add to the total points accumulated for the semester.

MAKE-UP EXAMS:  No make-up exams will be given unless your situation is judged to be exceptional.  You are expected to exhibit self-discipline and to manage your time well.  Past experience indicates that incomplete grades often work against the student and will be permitted only under extremely unique circumstances. 

ATTENDANCE:  Class attendance is essential and expected.  All class meetings will be held unless it is announced that there will be not meeting.  The number of absences you have may influence borderline grades.

Academic Integrity Policy:  “All members of the University community share the responsibility and authority to challenge and make known acts of apparent academic dishonest.  Any student detected participating in any form of academic dishonesty in this course will be subject to sanctions as described in the Student Academic Integrity Policies and Procedures http://www.missouristate.edu/provost/AcademicIntegretyPolicyRev-1-08pdf.; also available at the Reserves Desk (Meyer Library), and in abbreviated form in the MSU Undergraduate Catalog.  It is your responsibility to read and understand MSU’s Student Academic Integrity Policies and Procedures.”

CLASSROOM:  Common courtesy and respect require that individuals not distract others around them with idle talk or disruptive behavior.  Any person engaged in such behavior will be asked to leave the classroom.

EXAMS: Five chapter exams will be given, as well as several in class assignments.  The final exam will not be comprehensive.

GRADING:  Your grade is based on points earned for examinations, assigned work, and class contributions.  Classroom participation will be judged on attitude, preparedness, and performance of classroom presentations.  Classroom participation can be a deciding factor when considering borderline grades.  Final grades will be determined by the student's percentage of the total points possible over the semester.  The lowest major exam score will be dropped.
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Disability Accommodation Policy:  “To request academic accommodations for a disability, contact Disability Services (DS), Plaster Student Union, Suite 405, (417) 836-4192 (voice); (417) 836-6792 (TTY) http:www.missouristate.edu/disability.  Students are required to provide documentation of disability to DS prior to receiving accommodations.  DS refers some types of accommodation requests to the Learning Diagnostic Clinic (LDC).  The LDC also provides diagnostic testing for learning and psychological disabilities.  A fee is charged for testing.  For information, contact the LDC at (417) 836-4787; http://psychology.missouristate.edu/ldc.”

Nondiscrimination Policy: “MSU is an equal opportunity/affirmative action institution, and maintains a grievance procedure incorporating due process available to any person who believes he or she has been discriminated against.  At all times, it is your right to address inquiries or concerns about possible discrimination to the Office for Equity and Diversity, Park Central Office Building, (417) 836-4252.  Concerns about discrimination can also be brought directly to your instructor’s attention, and/or to the attention of yours instructor’s Department Head.”


SCHEDULE OF TOPICS
Aug 24 - 28

Introduction/Future 

Aug 31 - Sept 4
Mkt. Environment /Ethics (Labor Day Sept 7st)
Sept 7 – 11

International 

Sept 14 - 18

Segmentation 

Sept 21 - 25

EXAM 1 

Sept 28 – Oct 2
Consumer Behavior 

Oct 5 - 9

Org. Markets & Buying Behavior 

                   

 Research 

Oct 12 - 16

Research / EXAM 2 ( Fall Break 15th – 16th)
Oct 19 - 23

Product / Product Management

Oct 26 - 30

Product Management   

Nov 2 – 6

Branding / EXAM 3
Nov 9 – 13

Channels / Wholesaling
Nov 16 – 20

Retailing - Physical Distribution 
Nov 23 - 27

EXAM 4 – Promotion (Thanksgiving 25th – 29th)
Nov 30 - Dec 4
Advertising – Personal Selling
Dec 7 - 11

Price - Strategy
Dec 14 – 18

FINALS - EXAM 5
