
MARKETING RESEARCH


MKT 360,


Fall 2009
PROFESSOR:  Dr. Ron Coulter        248 Glass Hall        836-5557

TEXT:  Aaker, Kumar, and Day, Marketing Research, 9th Edition

OFFICE HOURS: Mon thru Thurs: 8:30-9:30 a.m., Tues: 1:00 – 4:00 p.m., or by appointment.

COURSE PREREQUISITE:  The prerequisites of MKT 350 and QBA 337 are set as minimum requirements.

PURPOSE OF COURSE:  MKT 360 is an upper division business course designed to introduce students to modern marketing research techniques, problems associated with marketing, and the use of research as a basis for establishing marketing policies and strategies.  The course is required for all marketing majors because all marketing careers require managers to be intelligent, effective users of marketing research services.  Advertising managers must be able to interpret and understand research to develop campaign platforms and to develop media buying strategies.  Retailing managers must use marketing research to understand consumer trends and demographic shifts.  Sales managers must likewise develop sales projections, again using marketing research services.  An understanding of the marketing research process, its specialized techniques and procedures, will help you become a better marketer in whatever area of marketing you plan to specialize in.  Real-world examples and involvement in an actual research project will help you to gain a better understanding of the marketing research process, along with potential problems and pitfalls that all marketers must recognize and avoid.

ASSIGNMENTS:  Reading assignments are expected before class.  Written questions, problems, cases, library readings and other work may be assigned as well.  All assigned work is due on the dates assigned.  No credit will be given for late work.  Approximately five quizzes will be periodically given without notice, and cannot be made up if missed.  Quizzes will be worth approximately 10 points each and will add to the total points accumulated for the semester.

MAKE-UP EXAMS:  No make-up exams will be given unless your situation is judged to be exceptional.  You are expected to exhibit self-discipline and to manage your time well.  Past experience indicates that incompletes often work against the student and will be permitted only under extremely unique circumstances.  Again, no quizzes will be made up.  Any make-up exams will likely be essay-type exams, and will be given at the instructor's convenience.

ATTENDANCE: On the first day of class, faculty must provide students with a written statement of the specific attendance policy for that class.  The instructor has the responsibility to determine specific attendance policies for each course taught, including the role that attendance plays in calculation of final grades and the extent to which work missed due to non-attendance can be made up.  Class attendance is essential and expected.  The term excused absence does not apply, as a student is either present or absent.  All class meetings will be held unless it is announced that there will be no meeting.  You are expected to be in your assigned seat at the start of the class period unless you have been specifically told that class will not be held.  Do not come into the class late as it is disrespectful and disruptive to other students who are prompt.  You are expected to remain in your seat the entire class period unless you are making a presentation in class.  Have your copies of notes and powerpoints made before class.  In deciding whether to attend class, please do not ask your professor if she/he is covering anything important on that day.  The course is planned out - every day is important. There will be material regularly presented in class that is not included in the textbook. If you miss a class, it is your responsibility to obtain the missed information.  A high number of absences (over 3) will negatively affect borderline grades.
EXAMS:  Two 100-point hourly exams and a final 100-point exam will be given, as well as several pop quizzes.  The final exam will not be comprehensive.

ACADEMIC DISHONESTY - PLAGIARISM AND CHEATING: All members of the University community share the responsibility and authority to challenge and make known acts of apparent academic dishonesty.  Any student detected participating in any form of academic dishonesty in this course will be subject to sanctions as described in the Student Academic Integrity Policies and Procedures (http://www.missouristate.edu/assets/provost/Academic IntegritypolicyRev-1-08.pdf, also available at the Reserves Desk in Meyer Library). It is your responsibility to read and fully understand Missouri State University’s Student Academic Integrity Policies and Procedures.  The action to be taken is to be consistent with the policy statement of the course and, in general, to be related to the student's grade in the course.  Since instances of academic dishonesty may vary from deliberate and flagrant violations to careless or ignorant trespasses, the faculty member is to react to each situation, as appropriate; penalties will vary in severity depending upon the nature of the violation.  A failing grade will be turned in for any individual who has turned in a plagiarized paper as his/her own work.  The Missouri State University English Syllabus describes and explains what plagiarism is and how to avoid it.  This policy will also be enforced for anyone who is involved in cheating or other conduct unacceptable at the collegiate level.

Such issues are clarified in the Missouri State University Faculty Handbook . "Academic dishonesty may take a variety of forms, the most common of which are cheating on examinations and plagiarism."  Examples of academic dishonesty include, but are not limited to, the following: (1) obtaining unauthorized information such as copying homework, looking at another student's paper during a test; (2) tendering information as in giving someone an answer to an exam question during or after an examination; (3) plagiarism -- including failing to give credit to sources when writing a paper, retyping another student's paper and using as original work, giving a term paper to another student, copying a computer program or software; (4) bribery of another student or faculty member.

Therefore in all cases of academic dishonesty, the student will, at the very least, receive a grade of "F" in the course.  University policy will be followed as to notification of specific authorities and recording of violation(s).  If a failing grade for the course is assigned, the student forfeits the right to drop the course with an N grade prior to the non-penalty drop deadline".  (Missouri State University Faculty Handbook)

COURSE ENROLLMENT AND DROPPING OF COURSE:  It is your responsibility to understand the University’s procedure for dropping a class.  If you stop attending this class but do not follow the proper procedure, you will receive a failing grade and will also be financially obligated to pay for the class.  To drop a class anytime after the first week of classes, you must complete and turn in a drop slip at an authorized registration center (see 2009/20010 MSU Undergraduate Catalogue; http://www.missouristate.edu/recreg/chnsched.html).  You do not need to obtain any signatures on the drop slip.  It does not need to be signed by your instructor, your advisor, or a department head.  If you wish to withdraw from the University (i.e., drop all your classes), contact the Registration Center, Carrington 320, (417) 836-5520. If your name is not announced on the class roll during the second week of this class (after drop/add), you will not be allowed to remain in this class.  December 4, 2009 is the FINAL date that you may drop this class.  

CLASSROOM CONDUCT:  Common courtesy and respect require that individuals not distract others around them with idle talk or disruptive behavior.  You do not have to agree with everything that is said in class; however, being rude, overly aggressive or hostile will not be tolerated. Any person engaged in such behavior will be asked to leave the classroom.  If you carry a phone or pager, disable it before you enter the classroom. Do not use a notebook computer in this classroom. As a member of the learning community, each student has a responsibility to other students who are members of the community.  When cell phones or pagers ring and students respond in class or leave class to respond, it disrupts the class.  Therefore, the Office of the Provost prohibits the use by students of cell phone, pagers, PDAs, or similar communication devices during scheduled classes.  All such devices must be turned off or put in a silent mode and ordinarily should not be taken out during class.
NONDISCRIMINATION POLICY:  Missouri State University is a community of people with respect for diversity.  The University emphasizes the dignity and equality common to all persons and adheres to a strict nondiscrimination policy regarding the treatment of individual faculty, staff, and students.  In addition, in accord with federal law and applicable Missouri statutes, the University does not discriminate on the basis of race, color, religion, sex, national origin, ancestry, age disability, or veteran status in employment or in any program or activity offered or sponsored by the University.  The University maintains a grievance procedure incorporating due process available to any person who believes he or she has been discriminated against.  Missouri State University is an Equal Opportunity/Affirmative Action employer. The Missouri State University statement of nondiscrimination can be found at  http://www.missouristate.edu/equity.  Concerns about discrimination can also be brought directly to your instructor’s attention, and/or to the attention of your instructor’s Department Head.  At all times it is your right to address inquiries or concerns about possible discrimination to the office of equal opportunity, Office of Equity and Diversity, Park Central Office Building, 117 Park Central Square, Suite 111 (417) 836-4252.

DISABILITY ACCOMMODATION POLICY:  Any student who feels that he or she may need an accommodation for any sort of disability, please make an appointment to see me during office hours.  To request academic accommodations for a disability, students must contact the Director of Disability Services, Plaster Student Union, Suite 405.  (http://www.missouristate.edu/disability), Plaster Student Union, Suite 405, (417) 836-4192 or (417) 836-6792 (TTY).  Students are required to provide documentation of disability to Disability services prior to receiving accommodations.  Disability Services refers some types of accommodation requests to the Learning Diagnostic Clinic, which also provides diagnostic testing for learning and psychological disabilities.  (A fee is charged for testing.)  For information about testing, contact the Director of the Learning Diagnostic Clinic (417) 836-4787; (http:psychology.missouristate.edu/ldc).  The University, the College of Business Administration, and the Department of Marketing  encourage participation by all students regardless of disability in sponsored activities in and out of the classroom. 

EMERGENCY RESPONSE   Students who require assistance during an emergency evacuation must discuss their needs with their professors and Disability Services. If you have emergency medical information to share with me, or if you need special arrangements in case the building must be evacuated, please make an appointment with me as soon as possible.
For additional information students should contact the Office of Disability Services, 836-4192 (PSU 405), or Larry Combs, Interim Assistant Director of Public Safety and Transportation at 836-6576.
For further information on Missouri State University’s Emergency Response Plan, please refer to the following web site: http://www.missouristate.edu/safetran/erp.htm. 

PUBLIC AFFAIRS ROLE OF THE DEPARTMENT: The Marketing Department supports the University’s mission of developing educated persons through departmental teaching, research, and service functions.  These functions provide educational and service programs to meet the needs and interests of our students and citizens.

GRADING:  Your grade is based on points earned for examinations, assigned work, and class contributions.  If you do not do well on the exams it will be reflected in your final grade.  The rules of the syllabus, content of the exams, content of lectures, and calculation of the grade you earned are not a starting point for negotiation. The time to be concerned about your grade is the half of the course, not in the last week. You must decide what is most important in your life and for your future: your classes and grades, your job if you have one, or your social life.  There are only 24 hours in each day, you must decide how to budget them.  The end of a semester is not the time to worry about not getting the grade you need to graduate.  If you do not graduate because you did not get a high enough grade in this class, you must examine how well you have done in previous classes.  This class will not keep you from graduating; it is the total of all your grades that determine your success.  You have a history of classes you have taken before taking this class, think about your effort and success in previous classes as well.  A low GPA is often a reflection of poor preparation.  A good rule is two hours of outside studying for each hour in the classroom.  It is your responsibility to budget your time carefully. Take responsibility for your actions, do not blame others if you do not succeed at the level you anticipated.  Classroom participation will be judged on attitude, preparedness, and performance of classroom presentations. Classroom participation can be a deciding factor when considering borderline grades.  Final grades will be determined by the student's percentage of the total points possible over the semester.  There are no extra credit points available.  Everyone in the class will have the same opportunity to earn points from the total points possible. I will not email grades, nor will I discuss them over the phone.

This semester the University has implemented the minus plus grading system.  

90     -        100       =  A

80     -        89%      =  B

70
-

 79%
   =  C
No exceptions to this
60     -        69%      =  D
policy will be made.

Below 60%
   =   F

EXPERIENTIAL EXERCISES:
Two exercises will be required to successfully complete the course.

1. You will be taught the basics of using SPSS and will be given approximately 5 programs to run on a sample database.  These programs will supplement the data analysis chapters in the book.

2. You may be required to help in obtaining data for a real-world marketing research project.

3. You must also have access to the Wall Street Journal

LIBRARY READING ASSIGNMENTS


MARKETING 360
INTERNATIONAL MARKETING RESEARCH

1. Specht, Marina (1984) "Uruguay: Latin America's Favorite Test Market"  Advertising Age (Jan 31) p 52.

2. Monaco, John (1988) "Overcoming the obstacles to international research" Marketing News (Aug 29) p 12.

3. Johansson, Johny K. and Nonaka, Ikujiro (1987) "Marketing Research the Japanese Way" Harvard Business Review (May-June) p 11-20.

ETHICS IN MARKETING RESEARCH
4. Schneider, Kenneth C. (1983) "The Role of Ethics in Marketing Research" The Mid-Atlantic Journal of Business 22 (Winter) p 11-20.

5. McCarrier, John T. (1988) "Ethics in research also affects consumers" Marketing News (Aug 29) p 4, 31.

HYPOTHESIS TESTING
6. Fox, Rich (1988) "Significance testing is often used - and abused" Marketing News (Aug 29) p 20.


MARKETING 360


ASSIGNMENT SCHEDULE
Week



Topics
        

Assignment
Aug. 25, 27

MR Overview, Process & Problem Formulation,

Chapters 1 and 2

Decision Making, & MR in practical use

Sept.  1, 3


MR Process & International Issues

Chapters 3 and 4

Practice and Process    
                            Readings 1, 2 & 3  

Sept 8, 10  

 Research Designs and Implementation
 
Chapter 4

Sept 15, 17

 Exploratory and Secondary Research 

Chapters 5 & 6

Sources of Marketing Data




Sept 22, 24

Internet & Qualitative and


Chapter 7 & 8

Observational Methods

Sept 29, Oct 12        Review and Exam #1           


(Chapters 1 - 8)
Oct 6, 8
  

Descriptive Research - Issues


Chapter 9

Readings 4 & 5

Oct. 13, 15

Survey Methods                


Chapter 10

Oct. 20, 22    

Attitude Measurement


Chapter 11

Oct. 27, 29

Questionnaire Design


Chapter 12

Nov 3, 5     

Causal Research - Experimentation


Chapter 13

Nov. 10, 12   


Review and Exam #2           

(Chapters 9 - 13)  

Nov. 17, 19

Sampling: Fundamentals & Theory  

Chapters 14, 15

Nov  24, 


Thanksgiving Holiday

Dec  1, 3    

Data Analysis: Fundamentals 


Chapters 16 

Dec  8, 10


Hypothesis Testing: Basic Concepts     

Chapter 17, 18

Introducing third variable


Reading 6

     


  Hypothesis Testing: Means & Proportions

Chapters 19, 23

Presenting Results

Dec. 12-17


FINAL EXAMS

(Chapters 14 - 19, 23)

MARKETING 360 - ASSIGNMENT SCHEDULE
Week



Topics
        

Assignment
Jan. 13, 15

MR Overview, Process & Problem Formulation,

Chapters 1 and 2

Decision-Making, & MR in practical use

Jan. 20, 22        

MR Process & International Issues

Chapters 3 and 4

Practice and Process    
                            
Readings 1, 2 & 3  

Jan 27, 29      

Research Designs and Implementation
 
Chapter 4

Feb. 3, 5


Secondary and Standardized Research 

Chapters 5 & 6

Sources of Marketing Data




Feb. 10, 12

Internet & Qualitative and Observational Methods
Chapter 7 & 8

Feb. 17, 19    

Review and Exam #1           


(Chapters 1 - 8)
Feb. 24, 26    

Descriptive Research - Issues


Chapter 9

Readings 4 & 5

Mar. 3, 5


Survey Methods                


Chapter 10

Mar. 10, 12    

Attitude Measurement


Chapter 11

Mar. 17, 19

Questionnaire Design


Chapter 12

Mar 21 to 29

Spring Holiday




Mar 31, April 2, 

Causal Research - Experimentation

Chapter 13

April 7,  


Experimentation  Review and Exam #2           

(Chapters 9 - 13)  

April 14, 16 

Sampling: Fundamentals & Theory  

Chapters 14, 15

April 21, 23
       Data Analysis: Fundamentals 


Chapters 16 

April 28, 30

Hypothesis Testing: Basic Concepts     

Chapter 17, 18

Introducing third variable


Reading 6

May 5, 7    

Hypothesis Testing: Means & Proportions

Chapters 19, 23

Correlation Analysis; Presenting Results

May 9--14


FINAL EXAMS

(Chapters 14 - 19, 23)
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The Faculty Handbook (Section 4.5.1.2) requires that all course syllabi/policy statements include statements on nondiscrimination, disability accommodation, cheating and plagiarism, and attendance. Following is suggested wording to assist faculty in complying with these requirements.  Please update syllabi prior to the beginning of the fall 2008 semester.  Note all revisions, including those in the section on nondiscrimination and also in the cell phone policy.  Faculty who wish to compose their own wording or to expand on these statements should assure compliance with the Faculty Handbook, relevant university policies, and state and federal laws. In addition to statements that are required by the Faculty Handbook, suggested wording about the University’s procedure for dropping classes is provided for faculty who might wish to include that information. We hope you find these suggestions helpful.  If you have questions or concerns, please contact Dr. Chris Craig, Associate Provost, by phone (836-4589) or by e-mail (ChrisCraig@missouristate.edu). 

Emergency Response Syllabi Statement

Students who require assistance during an emergency evacuation must discuss their needs with their professors and Disability Services. If you have emergency medical information to share with me, or if you need special arrangements in case the building must be evacuated, please make an appointment with me as soon as possible.

For additional information students should contact the Office of Disability Services, 836-4192 (PSU 405), or Larry Combs, Interim Assistant Director of Public Safety and Transportation at 836-6576.

For further information on Missouri State University’s Emergency Response Plan, please refer to the following web site: http://www.missouristate.edu/safetran/erp.htm. 



Suggested wording for required statement of nondiscrimination: 

Missouri State University is an equal opportunity/affirmative action institution, and maintains a grievance procedure available to any person who believes he or she has been discriminated against. At all times, it is your right to address inquiries or concerns about possible discrimination to the Office for Equity and Diversity, Park Central Office Building, 117 Park Central Square, Suite 111, (417) 836-4252. Other types of concerns (i.e., concerns of an academic nature) should be discussed directly with your instructor and can also be brought to the attention of your instructor’s Department Head.   Please visit the OED website at http://www.missouristate.edu/equity//. 



Suggested wording for required statement on disability accommodation: 

To request academic accommodations for a disability, contact the Director of Disability Services, Plaster Student Union, Suite 405, (417) 836-4192 or (417) 836-6792 (TTY), http://www.missouristate.edu/disability/.  Students are required to provide documentation of disability to Disability Services prior to receiving accommodations. Disability Services refers some types of accommodation requests to the Learning Diagnostic Clinic, which also provides diagnostic testing for learning and psychological disabilities. For information about testing, contact the Director of the Learning Diagnostic Clinic, (417) 836-4787, http://psychology.missouristate.edu/ldc/. 



Suggested wording for required statement on academic dishonesty: 

Missouri State University is a community of scholars committed to developing educated persons who accept the responsibility to practice personal and academic integrity.  You are responsible for knowing and following the university’s student honor code, Student Academic Integrity Policies and Procedures, available at www.missouristate.edu/assets/provost/AcademicIntegrityPolicyRev-1-08.pdf and also available at the Reserves Desk in Meyer Library.  Any student participating in any form of academic dishonesty will be subject to sanctions as described in this policy.   
 
Note to instructors: Please be aware that the academic integrity policy requires that a student who is charged with academic dishonesty in a course be allowed to continue attending class and fulfilling course requirements while they exercise their right to appeal allegations of academic dishonesty.  The student should receive a grade of “Incomplete” in the course if an appeal from an allegation is still in progress at the end of the semester, or if the allegation of academic dishonesty is brought forward at the end of the semester.  The grade of “Incomplete” remains on the transcript until the appeal is resolved.  

Note to instructors: Some academic programs, especially graduate programs, may have published policies regarding additional sanctions for academic dishonesty. All program-specific sanctions should be included in course policy statements.   



Statement of attendance policy (REQUIRED - different for every instructor, no suggested wording is provided) 

Note to instructors: The University’s attendance policy can be found in the 2008-2009 Undergraduate Catalog at www.missouristate.edu/registrar/attendan.html. As stated in that policy, instructors must provide students with a written statement of the specific attendance policy for that class. The instructor has the responsibility to determine specific attendance policies for each course taught, including the role that attendance plays in the calculation of final grades and the extent to which work missed due to non-attendance can be made up. The University encourages instructors not to make attendance a disproportionately weighted component of the final grade, and also expects instructors to be reasonable in accommodating students whose absence from class resulted from: 1) participation in University-sanctioned activities and programs; 2) personal illness; or 3) family and/or other compelling circumstances. 



Suggested wording on dropping a class: (not required by the Faculty Handbook) 

It is your responsibility to understand the University’s procedure for dropping a class. If you stop attending this class but do not follow proper procedure for dropping the class, you will receive a failing grade and will also be financially obligated to pay for the class. For information about dropping a class or withdrawing from the university, contact the Office of the Registrar at 836-5520.

Faculty may also wish to include relevant drop deadlines. See Academic Calendars (www.missouristate.edu/registrar/acad_cal.html) for deadlines. 



Suggested wording on cell phone policy: (not required by the Faculty Handbook) 

As a member of the learning community, each student has a responsibility to other students who are members of the community.  When cell phones or pagers ring and students respond in class or leave class to respond, it disrupts the class.  Therefore, the Office of the Provost prohibits the use by students of cell phones, pagers, PDAs, or similar communication devices during scheduled classes.  All such devices must be turned off or put in a silent (vibrate) mode and ordinarily should not be taken out during class.  Given the fact that these same communication devices are an integral part of the University’s emergency notification system, an exception to this policy would occur when numerous devices activate simultaneously.  When this occurs, students may consult their devices to determine if a university emergency exists.  If that is not the case, the devices should be immediately returned to silent mode and put away.  Other exceptions to this policy may be granted at the discretion of the instructor.  

