MKT 354, Section 002: Principles of Advertising

Tuesday/Thursday, 9:30-10:45 a.m.

Glass Hall 227

INSTRUCTOR

	Sarah M. Smith

Glass Hall 240

E-mail: sarahsmith@missouristate.edu

Phone: 836-5494
	Office Hours
MW 9-11 a.m.

TR 1:45-3:45 p.m.


CATALOG DESCRIPTION

Prerequisite: MKT 350; and undergraduate business majors must be admitted to COBA. Advertising purposes, principles and procedures; development of appeals, media selection, layout, copy preparation; measures of advertising effectiveness. 3(3-0) F,S 
REQUIRED TEXT

Advertising and Promotion, 7th Edition, Belch and Belch, 2006.

GRADES

Plus/minus grading is not used in this class. Your grade is based on exams, assigned work, class team contributions, and attendance. Students are encouraged to keep all graded material and to track their grades throughout the semester. Grades will be updated on Blackboard as assignments are scored so that students can track their progress. 

	Grade
	Scale
	
	Component
	Points

	A
	540-600
	
	Exams
	200

	B
	480-539
	
	Campaign
	250

	C
	420-479
	
	Individual Assignments
	150

	D
	360-419
	
	TOTAL POINTS 
	600

	F
	Below 360
	
	
	


ATTENDANCE 

Roll will be taken at every class meeting so the instructor will have a written record of attendance. The first three unexcused absences will not result in any penalty. Beginning with the fourth unexcused absence, you will lose one point per absence off of your final grade. The only exceptions will be made for the following: 
· Participation in University-sanctioned activities and programs
· Personal illness as indicated by a physician

· Family and/or other compelling circumstances
Third-party documentation is required. If you have one of these situations that require you to miss four or more class meetings, please notify the instructor and your teammates as soon as possible to make arrangements to complete the necessary work.
EXAMS (200 Points)

Four exams and a final comprehensive optional exam, each worth 50 points, will be given. The final can replace a test score if it is higher. If the student scores lower on the final, the higher of the two scores will count. 

The final will also be used as a makeup if a test is missed. If you miss one of the regular exams for any reason, you must take the comprehensive final. No exceptions. Exams will be comprised of multiple choice questions and will be strongly application oriented.

SERVICE LEARNING CAMPAIGN PROJECT (250 Points)

The class will break into teams (agencies) of 6 to 8 each to present an oral and written campaign project due the last week of the semester. Teams will be determined by August 27 and agency names and timelines must be turned in by September 1.

The project will include developing a marketing communication campaign for the Springfield Greene County Health Department and will require a minimum of 15 hands-on, unpaid, out-of-class hours. You will be required to keep track of the hours you spend on this project. A representative from the Health Department will visit the class on September 3 and teams will work throughout the semester to complete the project. The written plansbook is due December 3. You must turn in two copies, one for the instructor and one for the client to review. 

The oral presentation to the client should last no longer than 15 minutes including time for question-and-answer, and will take place on December 8 and 10. Each team member must actively participate in the oral presentation in some way. This can include one or more students being responsible for operating audio-video equipment.

This project is being completed in conjunction with the office of Citizenship and Service Learning (CASL). A CASL representative will visit the class for a required orientation to discuss liability and privacy issues among other things on September 1. The CASL office is located in Plaster Student Union 209. For more information about the program call 836-5774 or e-mail servicelearning@missouristate.edu. CASL Web page is located at http://missouristate.edu/casl.

Students must realize that team work is crucial to the success of a marketing communication agency or department. Therefore, much of the work in this class is team-oriented. To make this successful, give careful consideration in selecting your team members. What are their strengths and weaknesses? Once your groups are established, schedule meetings and set a detailed timeline so you can hold each member accountable for his/her responsibilities. All teams must turn in their agency name and assignment timeline by September 1. Failure to turn in your timeline will result in a 3-point deduction from your project grade.

Any student who fails to meet the performance standards or deadlines of the group should be informed by teammates, and a plan established for remediation. If the student continues to fail to meet his/her duties, he/she can be fired from the agency at any point during the semester. Like any unemployed individual, it will be that student’s responsibility to find another agency to work with. On the other hand, a student who feels the group is not performing up to his/her standards can seek employment with another agency. Take the necessary action early to ensure that your group remains on task. At the conclusion of the semester, each student will be graded by his/her teammates. Peer evaluations will be due on December 3.
INDIVIDUAL ASSIGNMENTS (150 Points)

These assignments give you the opportunity to think critically about the topics we cover in class, especially as they relate to your service-learning project. All assignments must be typed and double-spaced on 8 ½” by 11” paper. Please proof-read your work. Poor grammar will affect your score. All assignments are available on Blackboard.

Assignments are due at the class meeting on the day they are due. If your work is not turned in by this time, you will receive no credit for the work. If you must be absent on the day an assignment is due, you have three options: (1) turn in the assignment early, (2) submit the assignment by e-mail, or (3) have another person deliver the assignment by bringing it to class or by placing it in the instructor’s mailbox in the marketing department.

If you wish to turn in the assignment by e-mail, you must do so before it is due in class. In other words, e-mailed assignments received after 9:30 a.m. on the due date will not receive any credit (Yes, I will look at the time the e-mail was sent).
EMERGENCY RESPONSE STATEMENT

Students who require assistance during an emergency evacuation must discuss their needs with their professors and Disability Services. If you have emergency medical information to share with me, or if you need special arrangements in case the building must be evacuated, please make an appointment with me as soon as possible. For additional information students should contact the Office of Disability Services, 836-4192 (PSU 405), or Larry Combs, Interim Assistant Director of Public Safety and Transportation at 836-6576. For further information on Missouri State University’s Emergency Response Plan, please refer to the following web site: http://www.missouristate.edu/safetran/erp.htm
NONDISCRIMINATION

Missouri State University is an equal opportunity/affirmative action institution, and maintains a grievance procedure available to any person who believes he or she has been discriminated against. At all times, it is your right to address inquiries or concerns about possible discrimination to the Office for Equity and Diversity, Park Central Office Building, 117 Park Central Square, Suite 111, (417) 836-4252. Other types of concerns (i.e., concerns of an academic nature) should be discussed directly with your instructor and can also be brought to the attention of your instructor’s Department Head.   Please visit the OED website at www.missouristate.edu/equity/.
DISABILITY ACCOMMODATIONS

To request academic accommodations for a disability, contact the Director of Disability Services, Plaster Student Union, Suite 405, (417) 836-4192 or (417) 836-6792 (TTY), www.missouristate.edu/disability.  Students are required to provide documentation of disability to Disability Services prior to receiving accommodations. Disability Services refers some types of accommodation requests to the Learning Diagnostic Clinic, which also provides diagnostic testing for learning and psychological disabilities. For information about testing, contact the Director of the Learning Diagnostic Clinic, (417) 836-4787, http://psychology.missouristate.edu/ldc.

ACADEMIC INTEGRITY

Missouri State University is a community of scholars committed to developing educated persons who accept the responsibility to practice personal and academic integrity.  You are responsible for knowing and following the university’s student honor code, Student Academic Integrity Policies and Procedures, available at www.missouristate.edu/assets/provost/AcademicIntegrityPolicyRev-1-08.pdf and also available at the Reserves Desk in Meyer Library.  Any student participating in any form of academic dishonesty will be subject to sanctions as described in this policy.

DROPPING A CLASS

It is your responsibility to understand the University’s procedure for dropping a class. If you stop attending this class but do not follow proper procedure for dropping the class, you will receive a failing grade and will also be financially obligated to pay for the class. For information about dropping a class or withdrawing from the university, contact the Office of the Registrar at 836-5520.

CELL PHONE POLICY

As a member of the learning community, each student has a responsibility to other students who are members of the community.  When cell phones or pagers ring and students respond in class or leave class to respond, it disrupts the class.  Therefore, the Office of the Provost prohibits the use by students of cell phones, pagers, PDAs, or similar communication devices during scheduled classes.  All such devices must be turned off or put in a silent (vibrate) mode and ordinarily should not be taken out during class.  Given the fact that these same communication devices are an integral part of the University’s emergency notification system, an exception to this policy would occur when numerous devices activate simultaneously.  When this occurs, students may consult their devices to determine if a university emergency exists.  If that is not the case, the devices should be immediately returned to silent mode and put away.  Other exceptions to this policy may be granted at the discretion of the instructor.
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Tentative Schedule: All dates subject to change.
	Date
	Topic
	Assignments/Readings

	August 25
	Introduction to IMC
	Chapters 1, 2

	August 27
	Organizing for IMC
	TEAMS DUE

Chapter 3

	
	
	

	September 1
	GUEST: ELIZABETH CARMICHAEL STRONG, CASL REPRESENTATIVE

Consumer Behavior
Consumer Research
	TEAM NAMES AND TIMELINES DUE

Chapter 4

	September 3
	GUEST: REBECCA RAY, SPRINGFIELD GREENE COUNTY HEALTH DEPARTMENT

Objectives and Budgeting
	Chapter 7

	
	
	

	September 8
	Advertising Regulation
Advertising Ethics
	ASSIGNMENT 1 DUE

Chapters 21 and 22

	September 10
	Exam 1
	

	
	
	

	September 15
	BUSINESS CAREER DAY: NO MEETING
	

	September 17
	Communication Process
	Chapters 5 and 6

	
	
	

	September 22
	Creative Planning and Development
	Chapter 8

	September 24
	Creative Implementation
	SURVEYS DUE

Chapter 9

	
	
	

	September 29
	Creative Implementation Tips
	

	October 1
	Message Research
	ASSIGNMENT 2 DUE

Chapter 19

	
	
	

	October 6
	Exam 2
	

	October 8
	Internet
	Chapter 15

	
	
	

	October 13
	Public Relations
	Chapter 17

	October 15
	FALL BREAK – NO MEETING
	

	
	
	

	October 20
	Sales Promotion
	Chapter 16

	October 22
	Direct Marketing
	Chapter 14

	
	
	

	October 27
	Exam 3
	

	October 29
	Media Planning Overview 
	Chapter 10

	
	
	

	November 3
	Out-of-Home Media
	Chapter 13

	November 5
	Support Media
	Chapter 13

	
	
	

	November 10
	Television
	Chapter 11

	November 12
	Radio
	Chapter 11

	
	
	

	November 17
	Magazines
	Chapter 12

	November 19
	Newspapers
	ASSIGNMENT 3 DUE

Chapter 12

	
	
	

	November 24
	Exam 4
	

	November 26
	THANKSGIVING – NO MEETING
	

	
	
	

	December 1
	Lab Day
	

	December 3
	Draw for presentation order
	PLANSBOOKS DUE

PEER EVALUATIONS DUE

	
	
	

	December 8
	Presentations
	

	December 10
	Presentations
	

	
	
	

	December 17
	FINAL EXAM

8:45-10:45 a.m.
	


2

