
Fall 2009

COURSE POLICY FOR MKT 351

Professor Peggy Gilbert
OFFICE:

Glass Hall, 254


OFFICE HOURS:
MWF: 11:00-12:00; MW: 1:00 - 2:00  

OFFICE NUMBER: 
836-5558; e-mail: PeggySGilbert@missouristate.edu

TEXT:

CONSUMER BEHAVIOR, 2008 Special Edition, Blackwell, Miniard, & Engel 

COURSE PREREQUISITES:  MKT 350, and undergraduate business majors must be admitted to COBA. 

COURSE OBJECTIVES:  This course is an in-depth introduction to the topic of consumer behavior.  Emphasis will be given to understanding the essentials underlying consumer decision making, and developing your abilities to relate such understanding to important issues in marketing.

CLASS ATTENDANCE:  Students are expected to attend all classes and be prepared to discuss assignments from the text, current articles, abstracts, cases, and other assignments.  Students are expected to be in class on time.  Students must submit to me in writing* verifying the reason(s) for being absent from class if they expect to make up a major exam.  Major exams are the only work that may be made up.   *Examples:  School activities; medical care; personal reasons

CLASSROOM CONDUCT:  Common courtesy and respect are expected of everyone.  Any person engaging in idle talk or disruptive behavior will be asked to leave the classroom.  If disruptive behavior continues, those individuals involved will be dropped from the class.
· You will not be allowed to return to the room to resume taking a test if you leave the room at any point during the exam.

· Remember to turn in your exam copy with your answer sheet when you finish.  You may not keep your exam.

· You are not allowed to use dictionaries during an exam.

· The penalty for not following these rules, as well as those on “academic dishonesty” and plagiarism will result in a final grade of “XF.”

GRADE DETERMINATION:  Major exams will be scheduled approximately three weeks apart.  Chapters 1-16 of the text will be discussed in class.  Class discussions will impact on the amount of time spent on each chapter.

Five major exams (100 points each)



 Exam 1--Chapters 1-3 plus notes
100
 Exam 2--Chapters 4-6 plus notes
100
 Exam 3--Chapters 7-10 plus notes
100
 Exam 4--Chapters 11-13 plus notes
100
 Exam 5--Chapters 14-16 plus notes
100
*Comprehensive Final                           100

One article abstract (20 points)               20

Quizzes (10 points each)                       0-80
Team Class Presentation

100
A = minimum 90 - 100% of total possible points

B = minimum 80 -  89.999% of total possible points

C = minimum 70 -  79.999% of total possible points

D =minimum  60 -  69.999% of total possible points

F = below 60% of total possible points

MAKE-UP EXAMS:  No make-ups of major exams will be given until the student has had a conference with me.  Make-up exams are essay.  A make-up exam is one that is taken outside of your regularly scheduled class time.  All make-up exams must be taken the first day you return to class.  If you do not take your make-up on the first day you return to class, you will be assigned a grade of “0” for that test.  
*Comprehensive Final exam will be given.  You may take the final to replace your lowest exam score during the semester.

CELL PHONE POLICY: As a member of the learning community, each student has a responsibility to other students who are members of the community.  When cell phones or pagers ring and students respond in class or leave class to respond, it disrupts the class.  Therefore, the Office of the Provost prohibits the use by students of cell phones, pagers, PDAs, or similar communication devices during scheduled classes.  All such devices must be turned off or put in a silent (vibrate) mode and ordinarily should not be taken out during class.  Given the fact that these same communication devices are an integral part of the University’s emergency notification system, an exception to this policy would occur when numerous devices activate simultaneously.  When this occurs, students may consult their devices to determine if a university emergency exists.  If that is not the case, the devices should be immediately returned to silent mode and put away.  Other exceptions to this policy may be granted at the discretion of the instructor.  

Academic Dishonesty:  Missouri State University is a community of scholars committed to developing educated persons who accept the responsibility to practice personal and academic integrity.  You are responsible for knowing and following MSU’s student honor code.  Student Academic Integrity Policies and Procedures, available at http://www.missouristate.edu/acadaff/AcademicIntegrity.html and also available at the Reserves Desk in Meyer Library.  Any student participating in any form of academic dishonesty will be subject to sanctions as described in this policy.  There is “Zero” tolerance for academic dishonesty in this class.  The Faculty Handbook (Section 1.5.2) mandates that a faculty member "take appropriate action against a student for acts of academic dishonesty committed in classes in which the student is enrolled."  Therefore in all cases, “any student who has been found by the instructor to have committed academic dishonesty, as defined on page 1 of the Student Academic Integrity Policies and Procedures manual ,will, at the very least, receive a grade of "XF" (failing because of academic dishonesty) in the course.”  University policy will be followed as to notification of specific authorities and recording of violation(s). Information is available at (http://www.missouristate.edu/assets/provost/AcademicIntegrityPolicyRev-1-08.pdf) 
ASSIGNMENTS: Two article abstracts are required of you this semester.  The articles you choose must pertain to consumer behavior.  The abstracts may be turned in prior to the deadline, but under no circumstances will tjey be accepted after the beginning of the class period for which they are due.  The due dates for the abstracts are listed on your “Schedule of Topics.”  The articles you choose must have been published during this semsester.  You must follow the model of the abstract for this class (See abstract model attached to your syllabus on Blackboard).  Your abstracts should look like the model thereby containing all the required components of the abstract.  A copy of the entire article must be stapled beneath your abstract when you submit it to be graded.  No abstract will be graded without the requisite article attached.  Points will be deducted for pencil/pen editing, poorly constructed sentences, and misspelled words.  I will accept the abstracts early, but not late.  You must choose articles from an excellent source such as the Wall Street Journal, Journal of Marketing, or from many other quality sources.  No make-up work is accepted on daily quizzes, abstracts, or other assignments.  →I will not accept your abstract by e-email.←
TEAM PRESENTATIONS: Each student will be assigned to a team (you may select your own team) in which size of the team is determined by the total number of students in the class.  As a team, you will select a community area of current interest where you will endeavor to personally make an improvement in the situation.  You must spend a minimum of four (4) hours on site for this assignment.  Each team will select an area, research the area showing the need for improvement, and present to the class a report of the team activities that helped the situation.  Each topic must be cleared with me before the activity in order to be accepted for credit.  This is a requirement for MKT 351.  The team will make an oral presentation to the class lasting from 15, but no more than 20 minutes, with each team member having a speaking part in the presentation.  During the presentation, you will tell the “where,” “what,” and “why” of your team activity.  In addition, you will explain the relationship of your team assignment to consumer behavior.  You must present to me, before your presentation, a typewritten outline of your presentation (listing the order of speakers), a bibliography of your references, and the signed “signature form.”  Your grade is determined by your teammates’ evaluations, your classmates’ evaluations of your presentation, and my evaluation.  Your teammates’ evaluations are extremely important to you.  You must participate in all aspects of this assignment to receive any points for this team project (planning, 4 hours on site, and team presentation in class)  
Non-Discrimination: Missouri State University is an equal opportunity/affirmative action institution, and maintains a grievance procedure available to any person who believes he or she has been discriminated against.  At all times, it is your right to address inquires or concerns about possible discrimination to Jana Estergard, Equal Opportunity Officer, Siceluff Hall 296, (417) 836-4252.  Other types of concerns (i.e., concerns of an academic nature) should be discussed directly with your instructor and can also be brought to the attention of your instructor’s Department Head.  Please visit the OED website at http://www.missouristate.edu/equity//. 
DISABILITY ACCOMMODATION: To request academic accommodations for a disability, contact Katheryne Staeger-Wilson, Director, Disability Services, Plaster Student Union, Suite 405, (417) 836-4192 or (417) 836-6792 (TTY), http://www.missouristate.edu/disability.  Students are required to provide documentation of disability to Disability Services prior to receiving accommodations.  Disability Services refers some types of accommodation requests to the Learning Diagnostic Clinic, which provides diagnostic testing for learning and psychological disabilities.  For information about testing, contact Dr. Steve Capps, Director, Learning Diagnostic Clinic (417) 836-4787, http://www.missouristate.edu/contrib/ldc.
EMERGENCY RESPONSE:  Students who require assistance during an emergency evacuation must discuss their needs with their professors and Disability Services.  If you have emergency medical information to share with me, or if you need special arrangements in case the building must be evacuated, please make an appointment with me as soon as possible.  

For additional information students should contact the Office of Disability Services, 836-4192 (PSU 405), or Larry Combs, Interim Assistant Director of Public Safety and Transportation at 836-6576.  For further information on Missouri State University’s Emergency Response Plan, please refer to the following web site: http://missouristate.edu/safetran/erp.htm. 
*This schedule is an approximation with the exception of the due date for the abstract.  The abstract is due as stated on this schedule.
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FALL 2009 SCHEDULE* of TOPICS for CONSUMER BEHAVIOR

 Professor Peggy Gilbert

Week of:

Aug. 24-28                   
Presentation of Classroom Policies, Course Requirements, and Schedule

                        
             1.
Consumer Behavior and Consumer Research

Aug. 31-Sept. 4(2)         Labor Day Holiday




2.
How Consumer Analysis Affects Business Strategy

3.
The Consumer Decision Process

 Sept. 7-11 
    
3.
The Consumer Decision Process & Review

EXAM 1 (Chapters 1-3)

Sept. 14-18
             4.
Pre-Purchase Processes: Need Recognition, Search, and Evaluation




5.
Purchase

Sept. 21-25                    
ABSTRACT # 1 due Sept. 22

6.
Post-Purchase Processes: Consumption and Evaluation

Sept. 28-Oct. 2             
6.
Post-Purchase Processes: Consumption and Evaluation





 Review




EXAM 2 (Chapters 4-6)




7.
Demographics, Psychographics, and Personality

Oct. 5-9     

7.
Demographics, Psychographics, and Personality

8. Consumer Motivation

9.
Consumer Knowledge

Oct. 12-16 (2) 
     
9.
Consumer Knowledge          





10.
Consumer Intentions, Attitudes, Beliefs, and Feelings & Review

Oct. 19-23

EXAM #3 (Chapters 7-10)




11. 
Culture, Ethnicity, and Social Class

Oct. 26-30                   
12.
Family and Household Influences

13.
Group and Personal Influence

Nov. 2-6                    
Team Presentations (2, 4, 12)


Team Presentations (1, 3, 9)


13.
Group and Personal Influence & Review

Nov. 9-13
              EXAM # 4 (Chapters 11-13)




14.
Making Contact

Nov. 16-20                 
15.
Shaping Consumers’ Opinions





Team Presentations (6, 8, 10)





Team Presentations (5, 7, 11)

Nov. 23-27 (1)                
16.
Helping Consumers to Remember

Nov. 30-Dec. 4           
16.
Helping Consumers to Remember  





Team Presentations (13, 14, 15)

Dec. 7-11 (2)                 
EXAM #5 (Chapters 14-16) Monday, Dec. 8



Course Review & Points

Dec. 14-16

FINAL EXAM PERIOD



9 MWF @ 8:45 a.m. on Wed., Dec. 16 (MKT 351)

10 MWF @ 8:45 a.m. on Mon., Dec. 14 (MKT 351)

12MWF @ 11:00-1:00 on Mon., Dec. 14 (MKT 350)

