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    Fall 2009
COURSE POLICY FOR MKT 350
                                                            Professor Peggy Gilbert

OFFICE:

Glass Hall, 254

OFFICE HOURS:
MWF 11:00-12:00; MW 1:00-2:00 

OFFICE PHONE:
836-5558; E-mail: PeggySGilbert@missouristate.edu
TEXT:


MARKETING, (13th Edition)

Pride & Ferrell

CATALOG DESCRIPTION:  Prerequisite:  54 credit hours including

PSY 121 or SOC 150; or permission.  Structure, functions, principles and methods employed in discovering and translating consumer needs and wants into product and service specifications and then transferring these goods and services from producers to consumers or users.

COURSE OBJECTIVES: To provide the student with a basic understanding and appreciation of the environmental, managerial, international, institutional, and ethical aspects of marketing.  To familiarize the student with basic marketing generalizations that guide the successful development of marketing strategies.  To enable the student to recognize the interrelationships between environmental and ethical considerations, organizational resources, and marketing mix and development control.

CLASS ATTENDANCE:  Students are expected to attend all classes and be prepared to discuss assignments from the text, current articles, abstracts, cases, and other assignments. Students are expected to be in class on time.  Students must submit a letter* verifying the reason(s) for being absent from class if they expect to make up a major exam.  

CLASSROOM CONDUCT:  Common courtesy and respect are expected of everyone. Any person engaging in disruptive behavior will be asked to leave the classroom.  If disruptive behavior continues, those individuals involved will be dropped from the class.
· You will not be allowed to return to the room to resume taking a test if you leave the room at any point during the exam.

· Remember to turn in your exam copy with your answer sheet when you finish.  You may not keep your exam.

· You are not allowed to use dictionaries during an exam.

· The penalty for not following these rules, as well as those on “academic dishonesty” and plagiarism will result in a final grade of “XF.”

GRADE DETERMINATION:  Major exams will be scheduled approximately four weeks apart.  Chapters 1-22 of the text will be discussed in class.  Class discussions will impact on the amount of time spent on each chapter.

Five major exams (100 points each)



 Exam 1--Chapters 1-5 plus notes
100
 Exam 2--Chapters 6-10 plus notes
100
 Exam 3--Chapters 11-14 plus notes
100
 Exam 4--Chapters 15-18 plus notes
100
 Exam 5--Chapters 19-22 plus notes
100
 Exam 6—Comprehensive Final***          100 
One article abstract (20 points )  
  20

Quizzes (10 points each)                       0-80

Team Class Presentation           
  80

A = 90-100%; B = 80-89.999%; C = 70-79.999%; D = 60-69.999%; F = Less than 60%  

Make up EXAMS:  No make ups of major exams will be given until the student has had a conference with me.  Students must present a letter to me explaining why* a major exam was missed.  Make-up exams are essay test and must be taken the first class time after returning to school.  If you do not take your make-up on the first day you return to class, you will be assigned a grade of “0” for that test.  A make-up exam is one that is taken outside of your regularly scheduled class time.  No make up work is permitted on daily quizzes or abstracts.  *Examples would be school activities, medical care, and personal reasons.

CELL PHONE POLICY

As a member of the learning community, each student has a responsibility to other students who are members of the community.  When cell phones or pagers ring and students respond in class or leave class to respond, it disrupts the class.  Therefore, the Office of the Provost prohibits the use by students of cell phones, pagers, PDAs, or similar communication devices during scheduled classes.  All such devices must be turned off or put in a silent (vibrate) mode and ordinarily should not be taken out during class.  Given the fact that these same communication devices are an integral part of the University’s emergency notification system, an exception to this policy would occur when numerous devices activate simultaneously.  When this occurs, students may consult their devices to determine if a university emergency exists.  If that is not the case, the devices should be immediately returned to silent mode and put away.  Other exceptions to this policy may be granted at the discretion of the instructor.  

Academic Dishonesty

Missouri State University is a community of scholars committed to developing educated persons who accept the responsibility to practice personal and academic integrity.  You are responsible for knowing and following the university’s student honor code, Student Academic Integrity Policies and Procedures, available at www.missouristate.edu/assets/provost/AcademicIntegrityPolicyRev-1-08.pdf and also available at the Reserves Desk in Meyer Library.  Any student participating in any form of academic dishonesty will be subject to sanctions as described in this policy.

PLAGIARISM AND CHEATING: (Zero Tolerance) According to WEBSTER'S NEW COLLEGIATE DICTIONARY, plagiarism is an act of plagiarizing. To plagiarize means "to steal and pass off (the ideas or words of another) as ones own."  ANY ACT OF ACADEMIC DISHONESTY COMMITTED IN THIS COURSE WILL RESULT IN FAILURE OF THE COURSE.  If a failing grade for the course is assigned, the student forfeits the right to drop the course with an N grade prior to the non-penalty drop deadline.

***FINAL EXAM: The final exam is comprehensive, consisting of multiple-choice questions that you as a class may write from your text and class notes.  If you decide to take advantage of this opportunity, you must submit to me 300 multiple-choice questions.  Someone in this class must be the coordinator for assigning pages and notes to be covered on the final.  You will write the multiple choice questions with A-E choices and mark the correct answer to your questions giving the page in your text or your notes from which the question is taken.  Every one in class should have a copy of all 300 questions approximately one month before the final exam period.  From these 300 questions, I will choose the questions for your final exam.  (If you decide not to write the 300 questions, I will write the final exam questions for you.  Only no one will have a copy of the questions before the final!)  If you have perfect attendance and are satisfied with the grade you have earned on the first five major tests, the final exam is optional.  However, if you have perfect attendance, you may take the final exam to replace the lowest exam score you have earned during the semester.  (Perfect attendance means that you have not missed any classes for any reason during the semester.) 

ASSIGNMENTS: One article abstract is required of you this semester.  The article you choose must pertain to marketing.  The article abstract may be turned in prior to the deadline, but under no circumstances will it be accepted after the beginning of the class period for which it is due.  The due date for the abstract is listed on your "Schedule of Topics."  An article selected for the abstract must have been published no earlier than January 2007. The abstract must be typewritten on one page, single spaced, and consist of these parts: (See attached model on your syllabus on Blackboard).

    I.
Complete reference to the article;

               II.  
Statement of the problem (main issue presented);

  III. 
Methodology of the author (source of data/analysis);

 IV.
Results/conclusions drawn by the author;

  V.
Implications of these findings to marketing and your evaluation of the article.

A copy of the entire article must be stapled beneath your abstract.  No credit will be given for an abstract without the copy attached.  Single space the information for each heading; double space between headings.

The following information should be typewritten in the upper right corner of your abstract:

Your name;

MKT 350, Class time;

Due date of abstract.

The abstract should be of professional quality in appearance.  Points will be deducted for pencil/pen editing, poorly constructed sentences, and misspelled words.  Late work will not be given any points.  To earn maximum points on your abstract, you must choose a quality article that pertains to MARKETING.  No make up work is permitted on daily quizzes, abstract, or assignments.

TEAM PRESENTATIONS:  Each student will be assigned to a team (you may select your own team with approx. 6 to a team as determined by class size).  As a team, you will develop a new product that does not presently exist (your imagination is your only limitation).  You will work through the product, develop a prototype if you like, and develop a total plan using the 4 Ps of marketing (develop a product, determine the price, how you distribute the product, and how you will  promote it).  You may make up the data - all components of the marketing mix must fit together in a coordinated pattern.  Modifications of existing products will not earn any points!  This is a REQUIREMENT FOR MKT 350.  *** You must get my approval*** for all products before your presentation.

The team will make an oral presentation to the class.  You are expected to be professionally dressed; each member must have a speaking part.  This assignment is designed to encourage creative thinking, generate cooperation among team members and to provide an opportunity for each class member to make a professional presentation to the class.  Each team will keep a “diary” of meetings that includes: the date; those present; and how long you met.  Please inform me immediately of any member who is not “actively” participating with the team. The presentation length is 15-20 minutes.  You must present to me, before your presentation, an outline of your presentation that includes the order of the speakers, and a bibliography of your references.  This must be typewritten.  Your grade is determined by the evaluations of your classmates, your teammates, and mine.  Your teammates' evaluations are EXTREMELY important to you.  

Disability Accommodation
To request academic accommodations for a disability, contact the Director of Disability Services, Plaster Student Union, Suite 405, (417) 836-4192 or (417) 836-6792 (TTY), www.missouristate.edu/disability.  Students are required to provide documentation of disability to Disability Services prior to receiving accommodations. Disability Services refers some types of accommodation requests to the Learning Diagnostic Clinic, which also provides diagnostic testing for learning and psychological disabilities. For information about testing, contact the Director of the Learning Diagnostic Clinic, (417) 836-4787, http://psychology.missouristate.edu/ldc.

Non Discrimination

Missouri State University is an equal opportunity/affirmative action institution, and maintains a grievance procedure available to any person who believes he or she has been discriminated against. At all times, it is your right to address inquiries or concerns about possible discrimination to the Office for Equity and Diversity, Park Central Office Building, 117 Park Central Square, Suite 111, (417) 836-4252. Other types of concerns (i.e., concerns of an academic nature) should be discussed directly with your instructor and can also be brought to the attention of your instructor’s Department Head.   Please visit the OED website at www.missouristate.edu/equity/.

Emergency Response
Students who require assistance during an emergency evacuation must discuss their needs with their professors and Disability Services. If you have emergency medical information to share with me, or if you need special arrangements in case the building must be evacuated, please make an appointment with me as soon as possible.

For additional information students should contact the Office of Disability Services, 836-4192 (PSU 405), or Larry Combs, Interim Assistant Director of Public Safety and Transportation at 836-6576.

For further information on Missouri State University’s Emergency Response Plan, please refer to the following web site: http://www.missouristate.edu/safetran/erp.htm. 

IMPORTANT NOTE!
If your name is not announced on the class roll during the first week of this class (after drop/add deadline), you will not be allowed to remain in this class.

*This schedule is an approximation with the exception of the due date for the abstract.

FALL 2009 SCHEDULE of TOPICS 

MKT 350 PRINCIPLES OF MARKETING 

PROFESSOR PEGGY GILBERT

Week of:

Aug. 24-28

Presentation of Classroom Policies, Course Requirements, and Schedule

1. An Overview of Strategic Marketing – 2

2. Planning, Implementing, and Controlling Marketing Strategies – 27

Aug. 31-Sept 4

2.
Planning, Implementing, and Controlling Marketing Strategies

3.          The Marketing Environment - 56  




4.
Social Responsibility and Ethics in Marketing – 85

Sept. 7-11 (2)

4.
Social Responsibility and Ethics in Marketing - 85




5.
Consumer Buying Behavior - 120

Sept. 14-18

Test # 1 (Chapters 1-5)

6.
Business Markets and Buying Behavior – 149

7. Reaching Global Markets – 173

Sept. 21-25

7.
Reaching Global Markets – 173




8.
E-Marketing and Customer Relationship Management - 212

9.       Marketing Research and Information Systems - 239

Sept. 28-Oct. 2

Abstract due September 28
10.
Target Markets: Segmentation, Evaluation, and Positioning - 267




Test # 2 (Chapters 6-10)

Oct. 5-9


11.
Product Concepts - 302




12.
Developing and Managing Products – 325

Oct. 12-16 (2)

13.
Branding and Packaging - 349




14.
Services Marketing – 375

Oct. 19-23

Test # 3 (Chapters 11-14)

15.       Marketing Channels and Supply Chain Management – 404

Oct. 26-30

16.
Wholesaling and Physical Distribution – 431

17.       Retailing and Direct Marketing – 461

Nov. 2-6

18.
Integrated Marketing Communications – 492




Abstract # 2 due Nov. 1
Nov. 9-13

Test # 4 (Chapters 15-18)

19.
Advertising and Public Relations – 519

Team Presentations




Team Presentations

Nov. 16-20

20. 
Personal Selling & Sales Promotion - 545





Team Presentations




Team Presentations

Nov. 23-27 (1)

21.
Pricing Concepts - 576




Thanksgiving Holiday



Nov. 30-Dec. 4

22. 
Setting Prices - 603




Team Presentations




Team Presentations

Dec. 7-11

Test # 5 (Chapters 19-22) Monday, December 7




Verify total points earned for the semester (Bring your record of earned points to class)

Dec. 12-16

9-9:50 MWF Final given @ 8:45-10:45 Monday Dec. 10 (CB)




10-10:50 MWF Final given @ 8:45-10:45 Wednesday, Dec. 12 (CB)




╫1-1:50 MWF Final given @ 1:15-3:15 Monday, Dec. 10 (PM)
