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MKT 600 – Marketing Concepts for Managers
Fall 2009 Syllabus


INSTRUCTOR:
Dr. Marilyn Martin Melchiorre

OFFICE HOURS:
By appointment 
                  
E-MAIL:
MMartin@Missouristate.edu

PHONE:
861-9003 (9am – 6pm M-F)

TEXT:
 Marketing, 14th edition, by William M. Pride & O. C. Ferrell


Houghton Mifflin Publishing Company


Student website: http://www.prideferrell.com
  ARTICLES:
 As listed in the Reading and Assignment Schedule. These can

 be accessed by the authors last name. The articles are provided

 in PDF format in Blackboard under the Course Materials link.
Please be sure to have the required textbooks before the first day of the second week of class.  Grades for participation in the discussions cannot be made up and you will not be able to participate without the textbook.

COURSE DESCRIPTION
MKT 600- Marketing Concepts for Managers. Comprehensive study of the fundamentals of marketing. Designed for graduate students who have not had an undergraduate course in marketing. This course will not be counted in the hours required for a COBA undergraduate or graduate degree.
 STUDENT RESPONSIBILITIES
1. Read, study & think about assigned materials before each weeks discussion begins. 
2. Read, analyze and study all assigned chapters, assignments & articles. 
3. Research and develop your own readings, ideas, and personal experience examples
     that relate to class topics. 

4. Participate in discussions and discussion leadership as discussed in assignment 
     section. 
5. Complete 5 on-line quizzes

6.  Write and submit 3 current article reviews related to marketing topics.
7. Comprehensive Final

<![if !supportEmptyParas]><![endif]><o:p></o:p>CLASS METHODOLOGY 
Marketing 600 is the foundation course in marketing for graduate students.<SPAN style="mso-spacerun: yes">  </SPAN>This course is targeted at graduate students who have not previously had marketing at the undergraduate level.<SPAN style="mso-spacerun: yes">  </SPAN>As such, the course will be a challenging review of basic marketing concepts and will include practical and research applications.<SPAN style="mso-spacerun: yes">  </SPAN>The course material will consist of 1 textbook and selected journal articles.  This course is primarily concerned with readings and discussion. Readings average around 60 or more pages each week.  <SPAN style="mso-spacerun: yes"> The Pride Ferrel text will be used as a basis for understanding the foundation and basic concepts of marketing.   </SPAN>The course is reading intensive and some of the articles contain very difficult language, which may require you to read them several times to understand them.  You must be prepared to dedicate several hours to reading the material before engaging in the weekly discussion board.
GRADING SCALE 

Grades will NOT be rounded up.


A = 90 - 100%


B = 80 - 89.99%


C = 70 - 79.99%


D = 60 - 69.99%


F = < 59.99%

ASSIGNMENTS 
Total possible points: 1000 points (100%) 
Discussion Leader: 200 points (20%) 
200, submitting questions for review, timely posting of questions, facilitation

Weekly Class Discussions: 300 points (30%) 
15 weeks @ 20 points per week
Quizzes: 150 points (15%)

5 on-line quizzes. 30 points each
Article Reviews: 150 points (15%)

3 current article reviews. 50 points each 
Final Exam: 200 points (20%) 

Note:<SPAN style="mso-spacerun: yes"> </SPAN>Instructor reserves the right to add, subtract, move or modify any and all assignments, readings, grading requirements and/or class schedules. Assignment requirements are described below in detail.
<SPAN style="mso-bidi-font-size: 10.0pt">Discussion Leader: (20%):</SPAN><SPAN style="mso-bidi-font-size: 10.0pt"><o:p> </o:p></SPAN>
<SPAN style="mso-bidi-font-size: 10.0pt">Each week one (or 2) student(s) will be assigned to be the discussion leader(s).<SPAN style="mso-spacerun: yes">  When you read through the “Assignment Schedule”, you will notice there is a different topic for each week of class. 
</SPAN>Each student will lead the discussion one or two times during the semester (depending on enrollment, sometimes the topic may be split between 2 students).<SPAN style="mso-spacerun: yes">  </SPAN>The discussion leader(s) is/are responsible for organizing and controlling the weeks' discussion.  As graduate students, you should be able to organize and control the inputs and outcomes of a discussion.<SPAN style="mso-spacerun: yes">  </SPAN>
\

 The discussion leader will be required to post 6 well thought out questions (3 questions if 2 discussion leaders) on the Thread related to the readings. The discussion should be focused around the week’s topic.<SPAN style="mso-spacerun: yes">  </SPAN>It should thoroughly incorporate the basic concepts from the Pride Ferrell book (i.e. the product lifecycle, the 4 p’s of marketing, market orientation) and other important concepts.<SPAN style="mso-spacerun: yes">  </SPAN>Each of the questions should cover a different concept in the readings and should be phrased in such a way as to facilitate discussion, debate and argument (multi-part questions are good!; i.e. one question might be 4 to 7 sentences). It should also include a description of the basic concept or concepts being discussed.<o:p>  If there are more than 1 discussion leaders for the week, you will need to coordinate your efforts via e-mail to cover all of the readings. Questions should be submitted to the instructor for review by 5pm of the previous Friday before leading the discussion.</o:p></SPAN>
<SPAN style="mso-bidi-font-size: 10.0pt">As the discussion leader you are expected to be the expert on the topic for the week.<SPAN style="mso-spacerun: yes">  </SPAN>This means you will need to do additional research above and beyond that required by the rest of the class.<SPAN style="mso-spacerun: yes">  </SPAN>You will need to delve into the Pride Ferrell book to identify some of the basic marketing concepts that relate to the readings and also look

<SPAN style="mso-spacerun: yes"> through the reference sections . <SPAN style="mso-spacerun: yes"> </SPAN>You may find additional articles or books, or web links which will help explain these concepts.<SPAN style="mso-spacerun: yes">  </SPAN>Write down your ideas prior to posting them!
.<o:p></o:p></SPAN>
A new discussion thread will be made available for each new topic following the close of the previous week’s discussion.  <SPAN style="mso-bidi-font-size: 10.0pt">The discussion leader will post questions on or before Monday noon each week (except Labor Day when the postings will be due by Tuesday at noon).<SPAN style="mso-spacerun: yes">  </SPAN>Students in the class will post additional questions and be expected to respond to the discussion leaders’ questions as well as other student’s questions.<SPAN style="mso-spacerun: yes">  </SPAN>The discussion leader will review and respond to each question posted Thursday at midnight. This does not mean the discussion leader must respond to every single posting, however, the discussion leader needs to keep the discussion on the right track.  Therefore, you will be responsible to provide additional examples, comments or questioning that leads the discussion in a way that further probes the topic of discussion and assists understanding.  The discussion leader should plan on spending Wednesday and Thursday night considering and responding to other students.  

Discussion assessment. </SPAN>The discussion leader will also evaluate each of the students’ questions, participation, and responses and provide the course instructor with an evaluation. This will include a suggested grade and explanation as to how the grade was assessed.<SPAN style="mso-spacerun: yes">  The student is to recommend a grade based on a 20 point scale (19 & 20 A, 18 A-, 17 B+, 16 B, 15 C+, 14 C etc)  

The Discussion Leader will need to provide this assessment to the instructor by e-mail no later than Friday midnight.  </SPAN>The instructor will review each of the discussion leaders’ assessments and assign a grade to each student for that week.<SPAN style="mso-spacerun: yes">  </SPAN>Grading of students on the discussion board is entirely subjective and therefore requires you to consider the overall contribution made by each student.  Evaluating the performance of others and explaining your evaluation is not always an easy task, however, this is a task that is frequently required in a supervisory capacity and is thus extremely relevant to your chosen path of study.  Please consider what the students are required to do in this syllabus as well as their contribution to the learning of other students in the class (i.e. did the student meet the minimum requirements or did they really make a substantial contribution?)</SPAN>
<SPAN style="mso-bidi-font-size: 10.0pt">Grading-</SPAN><SPAN style="mso-bidi-font-size: 10.0pt"> The Discussion Leader is graded on the ability to lead the discussion, knowledge of the subject displayed during the discussion, comprehensiveness of topic areas covered in the discussion, quality of questions and responses and timeliness of response to postings.  The discussion leader is expected to direct and be involved in all discussion questions for the week.</o:p></SPAN>
<SPAN style="mso-bidi-font-size: 10.0pt"> <o:p></o:p></SPAN>
Weekly Class <SPAN style="mso-bidi-font-size: 10.0pt">Discussions (Discussion Board): (30%) </SPAN><SPAN style="mso-bidi-font-size: 10.0pt"><o:p></o:p></SPAN>
Assigned readings are listed for each week in the reading list.  It is suggested that you read all of the assigned material by Sunday or Monday each week, so you can provide intelligent input to the discussion. <SPAN style="mso-bidi-font-size: 10.0pt">In addition to questions posted by the Discussion Leader, each student is required to post one well thought out question on the bulletin board by Tuesday at midnight. As with the questions posted by the discussion leader, each question should be phrased in such a way as to facilitate discussion, debate and argument (again multi-part questions are good!; i.e. 3-4 sentences describing the issue and introducing the question to be debated).  Questions that identify specific articles and/or readings in other publications are also very good.<SPAN style="mso-spacerun: yes">  </SPAN>Be original!!! Do not post a question that someone else has already posted.<SPAN style="mso-spacerun: yes">  </SPAN><o:p></o:p>   </SPAN>
<SPAN style="mso-bidi-font-size: 10.0pt">From Monday at noon (12:01pm) until Thursday night at midnight, each student will be responsible for responding to at least 7 or more question strings (postings), and/or to other student responses to the question strings. This means you must participate in a minimum of 7 different discussions, although you may participate in each discussion string (topic) more than once.  This should create a substantial discussion, debate and argument surrounding the topic.  Defend your ideas!!!  You should plan on accessing the discussion board several times between Monday noon and Thursday at midnight each week.  Usually, the discussion gets more involved on Thursday evening as we approach the deadline.  The discussion becomes almost like a chat session Thursday night with the number of postings increasing.   

<SPAN style="mso-bidi-font-size: 10.0pt">In responding to the questions, you should take a position (agree or disagree or offer an alternative). Also, please provide examples of how these concepts can be applied.<SPAN style="mso-spacerun: yes">  These can be examples from readings or from your own personal experience.  There are plenty of examples in other News resources. </SPAN>Use these to explain your answer with an example.<SPAN style="mso-spacerun: yes">  </SPAN>Business administration is<SPAN style="mso-spacerun: yes"> </SPAN>an applied science.<SPAN style="mso-spacerun: yes">  </SPAN>We want to know how to use these ideas in the real world.<SPAN style="mso-spacerun: yes">  </SPAN>You may argue your position back and forth, however, arguments should be kept on a professional level ( Do not use this forum to belittle others, and DO NOT use any foul language, but if someone is wrong let them know it!).  NOTE: If the discussion question is about the marketing concept for example, then the question and responses should relate to this topic. If, for example, you try to use the product life cycle concept to answer a question about the marketing concept, it will be plainly obvious that you haven’t read and that you don’t understand the material well enough.<o:p> </o:p></SPAN><o:p></o:p></SPAN>
<SPAN style="mso-bidi-font-size: 10.0pt">If this class met in a classroom, the class would meet for 3 hours a week in addition to time spent on readings outside of class.<SPAN style="mso-spacerun: yes">  </SPAN>I expect that each student will take the time to read the material, and review the comments in the discussion forum.<SPAN style="mso-spacerun: yes">  </SPAN>All responses, discussion leader postings and instructor comments will be completed in the discussion forum by Thursday at midnight each week.<o:p>  Web statistics provide me with a great deal of information about how and when you access the Blackboard site.  I will be reviewing the number of postings you contribute, the number of postings you actually read as well as the content of your contributions.  Please do not simply post your question or post your responses, without reviewing other student postings.  I expect every student to be engaged in the discussion, I expect every student to read all of the postings and I expect every student to make worthwhile contributions to assist in understanding the material.</o:p></SPAN>
<SPAN style="mso-bidi-font-size: 10.0pt">Discussion is an important part of understanding marketing concepts.<SPAN style="mso-spacerun: yes">  </SPAN>It is important that the readings are considered carefully.<SPAN style="mso-spacerun: yes">  </SPAN>Therefore, you must have a minimum of 1 intelligent question and 7 intelligent responses to get average credit. This means that if you post a really good question, and 6 really good discussion responses along with 1 response that is sub-standard or wrong, you may get reduced credit.<SPAN style="mso-spacerun: yes">  </SPAN>If you are not sure about the quality of a response, you may want to respond to additional questions to insure your grade.<o:p>  </o:p></SPAN>
<SPAN style="mso-bidi-font-size: 10.0pt">Grading</SPAN><SPAN style="mso-bidi-font-size: 10.0pt"> - Grading will be based on a minimum of  8 total intelligent contributions to the bulletin board each week (1 good question and 7 responses - at least several sentences  or more each.<SPAN style="mso-spacerun: yes">  “</SPAN>Intelligent contribution” means that you have carefully considered your thoughts before posting them. You should also include examples (but please explain how they relate to the problem/issue).  Discussion Board questions and responses must be posted on time to get credit. If you post after the deadline, your postings will not facilitate the discussion or the learning process in any way.  The deadlines are imperative to facilitate everyone’s involvement in the discussion.<SPAN style="mso-spacerun: yes">  </SPAN><o:p></o:p></SPAN>In addition, you are expected to read all of the other postings in each weeks’ forum and be involved.  “Involved” means that you participated throughout the discussion.  You are not involved if you post everything Thursday at 11:59pm.  All questions and responses will be considered fair game on the final exam.     

<SPAN style="mso-bidi-font-size: 10.0pt">Exceptions</SPAN><SPAN style="mso-bidi-font-size: 10.0pt"> - the first week of class, questions about the course itself and the course “Overview” will be the topic - each student should post questions about the class to the bulletin board. Students will also need to check their e-mail address for the course and post their contact information.  </SPAN>There is an area available in Blackboard to post your personal information and to create a personal web-site if you wish.<SPAN style="mso-spacerun: yes">  </SPAN>In addition, if you have an email address other than your Missouri State email account, please make sure this is updated in your contact information the first week.<SPAN style="mso-spacerun: yes">  </SPAN>If you do not check your Missouri State account, and your info is not updated, you may miss important email from the instructor.<o:p><SPAN style="mso-spacerun: yes">  Some instructor contacts are made by mass e-mail to the class list.  Note: the week of Labor Day the schedule changes. During these weeks because Monday is a holiday, discussion board postings from the discussion leader will not be posted until Tuesday at noon.  Student questions and responses are due at the normal times.  Please adjust your schedule accordingly.</o:p></SPAN>
<SPAN style="mso-bidi-font-size: 10.0pt"> <o:p> </o:p></SPAN>
Quizzes: (15%)

There will be 5 on-line quizzes. Each quiz will contain 30 multiple choice or True False questions over the previous chapters covered. Each quiz will only be posted for 48 hours. There will be no make up quizzes  given.  YOU MUST WORK ALONE, but you may use your text. The link for the quiz will be posted in Assignments. You will have 90 minutes to take the quiz. If you take longer than 90 minutes please complete the quiz and I will complete the grading.
On-line Quiz 1 Ch 1-5.   From 11:59pm Wednesday, September 16, thru midnight 
Friday, September 18.
On-line Quiz 2 Ch 6-10. From 11:59pm Wednesday, October 7, thru midnight 
Friday, October 9.
On-line Quiz 3 Ch 11-14. From 11:59pm Wednesday, October 28, thru midnight 
Friday, October 30.
On-line Quiz 4 Ch 15-18. From 11:59pm Sunday, November 22, thru midnight 
Tuesday, November 24.
On-line Quiz 5 Ch 19-22. From 11:59pm Tuesday, December 15, thru midnight 
Thursday, December 17.
Article Reviews: (15%)

There are 3 current article reviews. An Article Review critiques a current article (published within the past six months) that relates to any marketing topic relevant to this course. Check in current publications, newspapers, magazines and on the internet for current marketing topics/issues. Articles from HM News Now from the Associated Press will also be posted in Blackboard as possible options.  These articles are in Power Point and include the article and possible discussion questions you can use in your review.  Your article should not be from an academic journal. It is important to learn from what other organizations are doing with regards to marketing efforts and strategies.  I will also post articles in the Current Article folder  in Course Documents  on Blackboard for your consideration.
 Adhere to the following guidelines:
Deadlines:
Current Article Assignment 1- Due by, midnight , Thursday, October 1
Current Article Assignment 2- Due by, midnight , Thursday, November 5
Current Article Assignment 3 -Due by, midnight , Thursday, December 10
I WILL NOT ACCEPT LATE SUBMISSIONS.
· Article Review length: suggested length is 1 page  / not to exceed two pages (12-point font / single spaced,  Times New Roman)

· Submit via e-mail to the instructor. 
· Include your name  at the top of page one / no cover page.
· FORMAT: At the top of the page reference where the article was published. APA formatting suggested although I am more concerned with content than format.  The paper should cover 3 areas. – Article Summary, Relevance to Marketing, Conclusion.  Start with the article summary. Follow with the relevance/ application of marketing concept to the article (define and explain the marketing concept or from the AP articles address one of the discussion topics provided. End with your conclusion about why this article is significant.
· Name the file : Your Last Name CA 1  ( meaning Current Article 1) The 2nd assignment will be named: Your Last Name CA 2 etc
<SPAN style="mso-bidi-font-size: 10.0pt">Final Exam: (20%) <o:p></o:p></SPAN>
The final exam will consist of answering 10 essay questions from the readings. The basic concepts in the Pride Ferrell book and the application of these concepts to research and practical management problems will be tested in a "take home" type essay exam. The take home final exam will be posted prior to the end of class and you will have at least 2 weeks to complete it. The final is comprehensive and will be in the form of essay style questions.<SPAN style="mso-spacerun: yes">  </SPAN>Anything in the texts, articles, and anything posted on the bulletin board is fair game.

<SPAN style="mso-bidi-font-size: 10.0pt">Grading</SPAN><SPAN style="mso-bidi-font-size: 10.0pt"> –<SPAN style="mso-spacerun: yes">  </SPAN>The take home exam is designed to show me that you can apply the ideas and concepts presented in the course. You will take a concept, define it, explain it, and provide examples of how it can be used in marketing management in a particular situation. You should also cite (author and page # is expected) all of the specific articles and chapters we read that are pertinent to your response. There will be between 12 to and 16 questions to choose from. You will write a one-page response to 10 of those questions. Use Times New Roman 10 to 12 point font, single spaced or something similar.<SPAN style="mso-spacerun: yes">  </SPAN>The take home portion of the exam should be e-mailed to the instructor. The final exam is due December 16, 5pm CST  While you may meet or discuss the final exam questions by phone or email with other students, your final exam must be your own work.  Do not provide any other students with copies of any part of your exam.</o:p></SPAN>
Other Important Requirements: 

1. NO LATE ASSIGNMENTS.
2. NO INCOMPLETE WILL BE GIVEN. 
3. ALL ASSIGNMENTS MUST BE TYPED AND POSTED OR SENT BY E-MAIL IN      

     MICROSOFT WORD (do not use WordPerfect or Works when sending assignments) 
4. YOUR WRITING STYLE AND USE OF GRAMMAR ARE CRITICAL. 
5. ALL REFERENCES MUST BE CITED IN THE FINAL (APA style suggested). 
6. ASSIGNMENTS MAY BE TURNED IN PRIOR TO THE DUE DATE, HOWEVER                   

       DISCUSSIONS AND THE FINAL EXAM WILL ONLY BE OPEN ON THE DAYS INDICATED WITH NO MAKE UP POINTS AVAILABLE.

ACADEMIC INTEGRITY:  Missouri State University is a community of scholars committed to developing educated persons who accept the responsibility to practice personal and academic integrity.  You are responsible for knowing and following the university’s student honor code, Student Academic Integrity Policies and Procedures, available at www.missouristate.edu/assets/provost/AcademicIntegrityPolicyRev-1-08.pdf and also available at the Reserves Desk in Meyer Library.  Any student participating in any form of academic dishonesty will be subject to sanctions as described in this policy.   

NONDISCRIMINATION:  Missouri State University is an equal opportunity/affirmative action institution, and maintains a grievance procedure available to any person who believes he or she has been discriminated against. At all times, it is your right to address inquiries or concerns about possible discrimination to the Office for Equity and Diversity, Park Central Office Building, 117 Park Central Square, Suite 111, (417) 836-4252. Other types of concerns (i.e., concerns of an academic nature) should be discussed directly with your instructor and can also be brought to the attention of your instructor’s Department Head.   Please visit the OED website at www.missouristate.edu/equity/. 

DISABILITY ACCOMMODATION:  To request academic accommodations for a disability, contact the Director of Disability Services, Plaster Student Union, Suite 405, (417) 836-4192 or (417) 836-6792 (TTY), www.missouristate.edu/disability.  Students are required to provide documentation of disability to Disability Services prior to receiving accommodations. Disability Services refers some types of accommodation requests to the Learning Diagnostic Clinic, which also provides diagnostic testing for learning and psychological disabilities. For information about testing, contact the Director of the Learning Diagnostic Clinic, (417) 836-4787, http://psychology.missouristate.edu/ldc. 

DROPPING THE COURSE:  It is your responsibility to understand the University’s procedure for dropping a class. If you stop attending this class but do not follow proper procedure for dropping the class, you will receive a failing grade and will also be financially obligated to pay for the class. For information about dropping a class or withdrawing from the university, contact the Office of the Registrar at 836-5520.

NOTE:  While the instructor will attempt to adhere closely to the syllabus, this course outline is subject to change at the instructor’s discretion.  

