PRINCIPLES OF MARKETING 
MKT 350 Section 4 – Spring 2011 
TR 9:30 – 10:45 AM (Glass 344) 

PROFESSOR: 	Dr. Melissa Burnett 		GRADUATE ASSISTANT: 	Sean Morrow 
Glass 257							Glass 247 		
MBurnett@Missouristate.edu					sean622@live.missouristate.edu

OFFICE HOURS:	 T-R 9:00 – 9:30		                                           OFFICE HOURS:	  M-W 10:00 – 3:00 
                              & 10:45 – 11:30                  					  T-R 1:30 – 4:30
                              And By Appointment					                 F 10:00 – 2:00

TEXT: MARKETING EXPRESS 2011, 2nd Edition, By William M. Pride and O.C. Ferrell 

COURSE SUPPLIMENT: Cengage Learning Cengage.com/login 

COURSE PREREOUISITES: 54 hours including PSY 121 or SOC 150, or permission. 

PURPOSE OF COURSE: MKT 350 is an upper division business course designed to introduce you to the fundamental principles of marketing, structure, functions and methods employed in discovering and translating consumer wants and needs into product and service specifications. 

WRITTEN ASSIGNMENTS & OUIZZES: Reading assignments are expected to be completed before class. All assigned work is due at the beginning of class on the dates assigned. No credit will be given for late work. Quizzes will be given periodically and may not be made-up. 

EXAMS: There will be four 100 point exams (NO makeup exams will be given). A fifth (5th) optional comprehensive exam will be given to replace your lowest test score on one of the required four (4) exams during finals week if you elect to do so. Each exam may be reviewed up to two weeks after each test date. There will be 50 minutes allotted for the final exam as are allotted for all other exams. 
A few friendly reminders regarding exams: 
• You will not be allowed to return to the room if you leave at any point during the exam. 
• Remember to turn in your exam at the end of the exam period. You may not keep your exam. 
• You are not allowed to use dictionaries or calculators during the exam. 
• The penalty for not following these rules, as well as those on academic dishonesty and plagiarism, will be a final grade       
   of "XF." 

PLAGIARISM AND CHEATING: A failing grade for the course will be turned in for any individual who has turned in a plagiarized paper as his/her own work. The Missouri State University English Syllabus describes and explains what plagiarism is and how to avoid it. This policy will also be enforced for anyone who is involved in cheating or other conduct unacceptable at the collegiate level. If a student commits an act of academic dishonesty in a course in which he/she is not enrolled, charges are to be filed against the student in the Office of Student Affairs. Due process, as defined in the Missouri State University Judicial System Procedures, will be followed in determining guilt and assessing punishment. A faculty member has the authority and the obligation to take appropriate action against a student for acts of academic dishonesty committed in a course in which the student is enrolled. The action to be taken is to be consistent with the policy statement of the course and, in general, to be related to the student's grade in the course. Since instances of academic dishonesty may vary from deliberate and flagrant violations to careless or ignorant trespasses, the faculty member is to react to each situation, as appropriate; penalties will vary in severity depending upon the nature of the violation. Possible penalties include requiring the student to take another exam or to complete another assignment; failing the student on the particular assignment; lowering the course grade for the student; or assigning the student a failing grade for the course. If a failing grade for the course is assigned, the student forfeits the right to drop the course with a W grade prior to the non-penalty drop deadline. (Section 1.5.2 Missouri State University Faculty Handbook.)

CLASSROOM: Common courtesy and respect require that individuals not distract others around them with idle talk or disruptive behavior. Any person engaged in such behavior will be asked to leave. Please notify the instructor if you will be leaving the classroom early. 

GRADING: Your grade is based on points earned for examinations and quizzes only. Final grades will be determined by the student's percentage of the total points possible over the semester: THEBE WILL BE ABSOLUTELY NO ROUNDING OF ANY GRADES. NO EXCEPTIONS. (For example, a 79.99 is still a C). Remember, however, you may take the optional final exam to replace your lowest score. 
	90-100% 
80 -89% 
70 -79% 
60 -69% 
Below 60% = 
	A 
B 
C 
D 
F 
	Exams (100 points each) 
Written Assignments/Quizzes (if given) 
Total Points 

• Assignments are subject to change. 
	400 points possible 
100 maximum points 
400-500points 

	No exceptions to this policy will be made.



MKT 350 ON BLACKBOARD: All students taking this course are required to enroll in Missouri State University Blackboard, (see the attached instructions). After clicking on "Browse Course Catalog" select Principles of Marketing-MKT 350, making sure to select the appropriate section. Due Date; Friday, January, 14th 2011. If you do not do so by this date, you will lose 10 points. Remember, you are responsible for your own personal recording of grades. Do not rely on Blackboard alone. Any discrepancies of posted scores must be addressed within one week of the posting date.
COURSE ATTENDANCE POLICY: Your attendance will reflect your grade in this course. There will be information covered in class that you will not find in the book or power point slides. Without a regular attendance, a passing grade will be harder to obtain. Again, please refer to this syllabus for quiz/exam attendance policy. 

IMPORTANT DATES: If your name is not announced on the class roll during the first week of this class (after drop/add, January 14th for full refund), you will not be allowed to remain in this class. April, 8th is the only possible drop date. "Drops of full semester or second block classes will NOT be accepted after this date. 
"It is your responsibility to understand the University's procedure for dropping a class. If you stop attending this class but do not follow proper procedure for dropping the class, you will receive a failing grade and will also be financially obligated to pay for the class. For information about dropping a class or withdrawing from the university, contact the Office of the Registrar at 836-5520."
DROPPING A CLASS:  Non-attendance will NOT result in being dropped from the class.  It is your responsibility to understand the University’s procedure for dropping a class. If you stop attending this class but do not follow proper procedure for dropping the class, you will receive a failing grade and will also be financially obligated to pay for the class. You should verify that a course you have attempted to drop electronically has been immediately removed from your schedule (otherwise, the class has not been dropped). If the drop is not reflected on your class schedule, then you should immediately notify the instructor and seek assistance from the Office of the Registrar to see if the class can be dropped. You should also retain verification of the drop once it has been reflected on your class schedule. “W” grades will NOT be assigned if a class is not properly dropped by the last date to drop a class. For information about dropping a class or withdrawing from the university, contact the Office of the Registrar at 836-5520.
CELL PHONES: As a member of the learning community, each student has a responsibility to other students who are members of the community.  When cell phones or pagers ring and students respond in class or leave class to respond, it disrupts the class.  Therefore, the Office of the Provost prohibits the use by students of cell phones, pagers, PDAs, or similar communication devices during scheduled classes.  All such devices must be turned off or put in a silent (vibrate) mode and ordinarily should not be taken out during class.  Given the fact that these same communication devices are an integral part of the University’s emergency notification system, an exception to this policy would occur when numerous devices activate simultaneously.  When this occurs, students may consult their devices to determine if a university emergency exists.  If that is not the case, the devices should be immediately returned to silent mode and put away.  Other exceptions to this policy may be granted at the discretion of the instructor. 
Emergency Response Syllabi Statement 

Students who require assistance during an emergency evacuation must discuss their needs with their professors and Disability Services. If you have emergency medical information to share with me, or if you need special arrangements in case the building must be evacuated, please make an appointment with me as soon as possible.

For additional information students should contact the Office of Disability Services, 836-4192 (PSU 405), or Larry Combs, Interim Assistant Director of Public Safety and Transportation at 836-6576.

For further information on Missouri State University’s Emergency Response Plan, please refer to the following web site: http://www.missouristate.edu/safetran/erp.htm 

Statement of nondiscrimination:
Missouri State University is an equal opportunity/affirmative action institution, and maintains a grievance procedure available to any person who believes he or she has been discriminated against. At all times, it is your right to address inquiries or concerns about possible discrimination to the Office for Institutional Equity and Compliance, Park Central Office Building, 117 Park Central Square, Suite 111, (417) 836-4252. Other types of concerns (i.e., concerns of an academic nature) should be discussed directly with your instructor and can also be brought to the attention of your instructor’s Department Head.   Please visit the OED website at www.missouristate.edu/equity/. 

Statement on disability accommodation:
To request academic accommodations for a disability, contact the Director of Disability Services, Plaster Student Union, Suite 405, (417) 836-4192 or (417) 836-6792 (TTY), www.missouristate.edu/disability.  Students are required to provide documentation of disability to Disability Services prior to receiving accommodations. Disability Services refers some types of accommodation requests to the Learning Diagnostic Clinic, which also provides diagnostic testing for learning and psychological disabilities. For information about testing, contact the Director of the Learning Diagnostic Clinic, (417) 836-4787, http://psychology.missouristate.edu/ldc. 

Statement on academic dishonesty:
Missouri State University is a community of scholars committed to developing educated persons who accept the responsibility to practice personal and academic integrity.  You are responsible for knowing and following the university’s student honor code, Student Academic Integrity Policies and Procedures, available at www.missouristate.edu/policy/academicintegritystudents.htm and also available at the Reserves Desk in Meyer Library.  Any student participating in any form of academic dishonesty will be subject to sanctions as described in this policy.   








MKT350 Schedule Spring 2011 

Week			Topic										Chapter
 
January 11		An Overview of Strategic Marketing						      1
			ENROLL in this class on Blackboard by Friday, January 14

January 18		Planning, Implementing, & Controlling Marketing Strategies			      2
			The Marketing Environment
			

January 25		The Marketing Environment, Social Responsibilities & Ethics			      3

February 1		EXAM # 1 Tuesday, February 1st						   1,2,3
			Marketing Research and Information Systems					      4

February 8		Marketing Research and Information Systems Continued			      4
			Target Markets: Segmentation, Evaluation, and Positioning			      5
			Consumer Behavior								      6

February 15		Consumer Behavior Continued							      6

February 22		EXAM # 2 Tuesday, February 22nd 						   4,5,6
			Product Concepts								      9

March 1		Developing & Managing Products						    10

March 8		Spring Break NO CLASS

March 15		Pricing									                  11

March 22		Pricing Management 							                  12	
			EXAM # 3, Thursday, March 24th 					           9,10,11,12

March 29		Marketing Channels & Supply Chain Management				   13
			Retailing, Direct Marketing & Wholesaling					   14

April 5			Integrated Marketing Communications						   15
			Last Day to Drop/Withdraw from Classes Friday, April 8th

April 12			Advertising & Public Relations							   16
			
April 19			Personal Selling	 & Sales Promotion					                 17
			Spring Holiday Friday NO CLASS

April 26			EXAM # 4 Thursday, April 21st					                    13,14,15,16,17

May 3

May 10			Optional Final Comprehensive TUESDAY MAY 10th @ 8:45AM
			 
