International Marketing Reading List

MKT 474

This is an approximate schedule of assignments for the course.  The professor may modify, add to, or subtract from this schedule at any time.  Any changes to this schedule will be announced in class in advance.  You should read all of the material prior to the class period assigned.  The professor will select students randomly to present an overview of each of the readings during class as part of the participation grade.
	Week
	Topic
	Readings to Prepare for Class / Class Activities

	Jun 13
	Course Objectives
	· Introduction (in Class)

· Review Syllabus (in Class)

· Short News Articles:

· Article: The Great Depression (Blackboard)
· Article: It’s a Small World After All (Blackboard)

· Article: Gere Kiss (Blackboard)

· Article: Burger King Ignites Spam War (Blackboard)

· Article: The Karaoke Business Meeting (Blackboard)

	Jun 14
	International Marketing

Overview
	· Chapter 1

· McDonald’s Case (Blackboard)

· Levitt Article (Blackboard)

· Douglas and Wind Article (Blackboard)

· Article Analysis 1 due: Compare and contrast Levitt and Douglas & Wind, 1 page (20 pts.)

	Jun 15
	Global Dynamics/ Marketing Trends/ History
	· Heritage Lectures Article -1999 (Blackboard) compare with: 10 trends - 2007 (Blackboard)

· Chapter 2

· Chapter 3

· Article Analysis 2 due: Compare and contrast 1999 trends with 2007 trends, 1 page (20 pts.)

	Jun 16
	Global Cultural Environment
	· Chapter 4

· Chapter 5 (read on your own, no lecture)
· Barber Article (Blackboard)

· Hall Article (Blackboard)

· Disneyland Paris or Euro Disney Case (Blackboard or Text)

· Current Events 1 (bring in and summarize several related examples or articles depicting cultural differences to discuss in class, 1 page including citations, 25 points)

	Jun 20
	Legal / Political/ Ethical Environment
	· Chapter 6

· Chapter 7

· Nestle Case (Blackboard or Text)

· Starnes-Brenner Case (Text)

· Airbus Case (Text)

· Current Events 2 (bring in and summarize several related international legal / political / ethical articles to discuss in class,  1 page including citations, 25 points)

	Jun 21
	Global Marketing Research
	· Chapter 8

· Ricks Article (Blackboard)

· Article Analysis 3 due – Provide an executive summary and discuss some of the most interesting marketing blunders firms have made, 1 page. (20 pts.)
· Start SPSS analysis 

	Jun 22
	Global Marketing Research
	· Continue SPSS Analysis

· Schaefer Article (Blackboard)

· Exam Review

	Jun 23
	Mid-term Exam
	· Mid-term Exam (250 pts.)

	Jun 27
	Global Strategy/ Global Segmentation
	· Chapter 9

· Chapter 10

· Keillor Article (Blackboard)

· Article Analysis 4 due – Provide an executive summary and then examine the results, explain why the findings are different for the US and Mexican teens, 1 page. (20 pts.)

	Jun 28
	Global Strategy/ Marketing Management/ Competitive and Comparative Advantage
	· Chapter 11

· Club Med Case (Blackboard)

· Hunt, & Morgan Article (Blackboard) 

· Article Analysis 5 due – Provide an executive summary and explain what competitive and comparative advantages provide for a firm, 1 page. (20 pts.)

	Jun 29
	Global Products/ Services
	· Chapter 12

· Boeing Case (Text)

· Chapter 13 (read on your own, no lecture)
· SPSS analysis due (160 pts.)
· Product Trial Bonus Points (Bring in a taste of a foreign food product, must be in a manufacturer sealed container, write 1 paragraph and discuss, extra credit 10 pts.)

	Jun 30
	International Channels

Export / Import
	· Chapter 14

· Chapter 15

· Current Events 3 (bring in and summarize several related international Export/Import articles to discuss in class, 1 page including citations, 25 points)

· Bass Pro Example (Instructor to discuss in Class)

	Jul 5
	Advertising / IMC
	· Chapter 16

· Bourgery Article (Blackboard)

· Current Events 4 (bring in and summarize several related  international print ads, pictures of ads, or a digital ads to discuss in class, discuss the target, ad effectiveness, type of ad, etc., 1 page including citations, attach ads, 25 points)

· International TV Commercials (in Class) (Note: Many International ads contain sexual content, nudity, vulgar language, and innuendo which can be considered offensive in the US market due to the conservative nature of US ads.  No ads including explicit sex will be shown in class, however, if you have any concerns about viewing this material, please contact the professor for an alternative assignment.)
· Ad analysis in class (20 pts.) – bring Ad form from Blackboard.

	Jul 6

	Global Pricing
	· Chapter 18

· Aids Drugs Cases (read both Blackboard and Text)

· Case analysis due - In 1 page, include an executive summary; identify key issues, main points and solutions. (20 pts.)

	
	Negotiations
	· Chapter 19

· Exam Review

	Jul 7
	Final Exam
	· Final Exam (250 pts.)


