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Days of:

May 16                   
Presentation of Classroom Policies, Course Requirements, and Schedule

Ch. 1
Customer-Driven Strategic Marketing - 2
Ch. 2
Planning Marketing Strategies - 24
May 17


Ch. 2     Planning Marketing Strategies



Ch. 3     The Marketing Environment, Social Responsibility, and Ethics - 49
May 18


Review and Exam 1 (Chapters 1-3)



Abstract due May 18
May 19


Ch. 4
Marketing Research and Information Systems - 77



Ch. 5    Target Markets: Segmentation and Evaluation - 102

May 23


Ch. 6
Consumer Buying Behavior - 127



Review and Exam 2 (Chapters 4-6)



Ch. 7
Business Markets and Buying Behavior – 153
May 24 

Ch. 8    Global Markets and International Marketing - 173 
Ch. 9
Products, Branding, and Packaging - 200
May 25


Ch. 10 Developing and Managing Goods and Services - 231
Team Presentations (1, 2)



Review and Exam 3 (Chapters 7-10)
May 26


Ch. 11   Pricing Fundamentals - 260



Ch. 12
Pricing Management – 284



Ch. 13
Marketing Channels and Supply-Chain Management - 306
May 30

Memorial Day Holiday – No classes

May 31


Ch. 14
   Retailing, Direct Marketing, and Wholesaling - 341 



Review and Exam # 4 (Chapters 11-14)
June 1


Team Presentations (3, 4)


Ch. 15
Integrated Marketing Communication




Team Presentations (5, 6, 7)





June 2


Ch. 16
Advertising and Public Relations - 394



Ch. 17
Personal Selling and Sales Promotion - 416
June 3


Review and Exam 5 (Chapters 15-17)




Team Presentations (?)


