MKT 350 Syllabus SEC002/003/800s SP11 / Chin

I.GENERAL INFORMATION

INSTRUCTOR: Mrs. Mary H. Chin 		HOME PHONE: 887-9345 / voicemail & caller ID
MKT OFFICE: Glass #251			DO NOT CALL / LEAVE MESSAGES ON MY OFFICE PHONE
MKT DEPT: Glass #238			PHONE: 836-5413 / Konya & April
BEARMAIL: marychin@missouristate.edu
OFFICE HOURS: MTWR 8:30-9:00 & by appointment

TEXT: Marketing Express 2009 edition By William M. Pride & O. C. Ferrell

COURSE DESCRIPTION: MKT 350 Principles of Marketing. Prerequisite: 54 credit hours and PSY 121; and undergraduate business majors must be admitted to COBA. Structure, functions, principles and methods employed in discovering and translating consumer needs and wants into product and service specifications and then transferring these goods and services from producers to consumers or users. 3(3-0) F,S 

COURSE OBJECTIVES:
1) To introduce the student to basic marketing concepts that guide the successful development of marketing strategies within a socially responsible and ethical context
2) To enable the student to recognize the interrelationship among the marketing mix elements, organizational resources, and environmental variables
3) To provide the student with a marketing acumen regarding the concepts of target marketing, market segmentation analysis, and buyer behavior


II. EXAMINATIONS & GRADING
EXAMINATIONS:
· There will be FOUR EXAMS that are equally weighted.
· An in-class oral review will be given prior to each test. If you have a habit of nonattendance, do not contact me for a “personal review”.
· ABSOLUTELY NO dictionaries or other electronic / WIFI devices may be used during tests. This includes English-second language dictionaries, cell phones, blackberries, & PDA’s.
· A PICTURE ID and #2 PENCIL with an eraser will be required for all tests.
· Students are not allowed to leave the classroom during an exam and then return to complete the exam. Address any personal needs prior to the start of the exam.

EXAM POLICY:
· During tests, all baseball caps must be reversed (i.e. bill towards back).
· NO MAKE-UP EXAMS WILL BE GIVEN unless the instructor deems a situation exceptional. The instructor will require proof of the compelling circumstance.
· If, for any reason, you miss an exam, it is imperative to NOTIFY ME WITHIN 24 HOURS of the missed exam. It is your responsibility to ensure that I have received your notification.
· If the instructor determines that the missed exam is due to compelling circumstances, a make-up exam may be given at the instructor’s discretion. The instructor will determine the content of the make-up exam and the time and place of the make-up exam.
· If a make-up exam is allowed, the instructor reserves the right to lower the make-up exam grade by one letter grade (i.e. – 10 points).

GRADE DETERMINATION					GRADING SCALE
Exam 1: Ch. 1, 3, 2		100 points		90 -100%	A
Exam 2: Ch.  5, 6, 7, 9		100 points		80 - 89%	B
Exam 3: Ch. 10, 13, 14		100 points		70 - 79%	C
Exam 4: Ch. 15, 16, 17, 12	100 points		60 - 69%	D
	Assignments / pop quizzes 	 ??? points		less than 60%	F
Total points:			400+ points		

NOTE: Plus / minus grading is NOT used in my classes
POP QUIZZES: Expect pop quizzes periodically. Pop quizzes cannot be made-up.

ASSIGNMENTS: Class sessions will consist of lectures and class discussions. The assigned chapters are expected to be read before class. Class discussion is encouraged and cannot be productive if familiarity with the topic does not exist. Any assignment / homework is expected on the due date at the beginning of class. No credit will be given for late work.

EXTRA CREDIT: You can earn up to 10 points of extra credit (to be added to your final total points) by submitting an “Article Review.” An Article Review critiques a current article (published within the past six months) that relates to any marketing topic relevant to this course. To ensure all 10 points of extra credit, adhere to the following guidelines:
· Student is limited to one extra credit article review 
· Deadline: Wednesday July 6 at the beginning of class (no exceptions), but may be submitted earlier. I WILL NOT ACCEPT LATE SUBMISSIONS.
· Article Review length: minimum one page / not to exceed two pages (12-point font / double spaced)
· A copy of the article (stapled to backside)or a link must be submitted with the review 
· FORMAT:
· include your name & section number at the top of page one / no cover page
· one paragraph summarizing article
· one paragraph relating article’s relevance to a marketing topic
· and a concluding paragraph
· Article Review will be graded on content, grammar, and spelling


III. STATEMENT ON CLASS POLICIES

CONTACTING ME: Refer to page one of syllabus for phone numbers, bearmail address, and office hours. Do Not leave messages on my office phone. When contacting me, you must provide your first & last name, class section or time. Leave your phone number if you want me to call you back. BEARMAIL IS MY PREFERRED CONTACT METHOD.

TIME CONFLICT: It is the student’s responsibility to ensure no time conflicts occur when scheduling courses. This includes time conflicts with other courses and employment / work schedules.

PUNCTUALITY: Punctuality is expected. Tardiness is not only disruptive but demonstrates blatant inconsideration of others. If you have a job or other commitment that prevents you from attending class at the designated time, then drop this class.

SEAT ASSIGNMENT: A seating chart will be used in this class. You will have the opportunity to select your seat on a first-come basis. Once you have chosen your seat, it will be assigned to you for the entire semester. 

BLACKBOARD: It is the student’s responsibility to register on Blackboard and to USE it. It is recommended that you check blackboard daily for announcements, test grades, and any changes to the course schedule or test dates.  PowerPoint presentations are listed under the “course documents” button .The Syllabus is under the syllabus button and can answer most questions you may have about the class. Please refer to syllabus for any questions BEFORE you contact me.

UNIVERSITY CELL PHONE POLICY:  As a member of the learning community, each student has a responsibility to other students who are members of the community.  When cell phones or pagers ring and students respond in class or leave class to respond, it disrupts the class.  Therefore, the Office of the Provost prohibits the use by students of cell phones, pagers, PDAs, or similar communication devices during scheduled classes.  All such devices must be turned off or put in a silent (vibrate) mode and ordinarily should not be taken out during class.  Given the fact that these same communication devices are an integral part of the University’s emergency notification system, an exception to this policy would occur when numerous devices activate simultaneously.  When this occurs, students may consult their devices to determine if a university emergency exists.  If that is not the case, the devices should be immediately returned to silent mode and put away.  Other exceptions to this policy may be granted at the discretion of the instructor. 

ELECTRONIC / WIFI DEVICES: All electronic / WIFI devices must be in the “silent mode” while in the classroom (cell phones, blackberries, pagers, etc.). No electronic devices or cell phones can be on your desk during tests. Also note that it is illegal to tape-record another without their permission. If you need to tape-record a lecture, discuss it with me prior to class.

CLASSROOM BEHAVIOR: The course instructor has original jurisdiction over his/her class and may deny a student who is unduly disruptive the right to attend the class. Students are expected to master the course content in compliance with the syllabus of the course instructor. The student is expected to comply with all reasonable directives of the course instructor. The course instructor may have a student administratively withdrawn from a course upon showing of good cause and with the concurrence of the department head.

A student may be asked to leave the classroom, either temporarily or permanently, for any of the following reasons:
· habitual tardiness
· appearing to be under the influence of alcohol or illegal substances or chewing tobacco
· engaging in any crass, racially derogatory, or sexually offensive remarks
· demonstrating violent, dangerous, or threatening behavior toward others
· carrying any materials that can be construed as weapons
· exhibiting unduly disruptive or distracting behavior such as:
· receiving / taking cell phone calls
· text messaging
· using laptops for purposes other than note-taking
· wearing sunglasses
· reading newspapers or magazines
· disruptive chit-chat with others
· listening to iPods / using earbuds

CLASS ATTENDANCE POLICY: Keep in mind that missing one class of a summer session is the equivalent of missing one week of class of a regular term. Class attendance and participation are expected. Excessive absences will reduce your final grade by one letter grade. Nonattendance of 25% of the class meetings constitutes excessive absences. If you have a legitimate reason for missing class, it is your responsibility to notify me within 24 hours of the missed class via bearmail or home phone. You are also accountable for any changes to the class schedule or test dates that may have occurred during your absence. Additionally, do not request a “make-up” pop quiz. It is required in this class that all students have a picture ID (Missouri State University zip card or photo driver’s license) on hand during class periods. The instructor reserves the right to view this ID on request.

UNIVERSITY ATTENDANCE POLICY: Because class attendance and course grade are demonstrably and positively related, the University expects students to attend all class sessions of courses in which they are enrolled. Each instructor has the responsibility to determine specific attendance policies for each course taught, including the role that attendance plays in calculation of final grades and the extent to which work missed due to non-attendance can be made up. On the first day of class, each instructor will make available to each student a written statement of the specific attendance policy for that class. The University encourages instructors not to make attendance a disproportionately weighted component of the final grade. The University expects instructors to be reasonable in accommodating students whose absence from class resulted from:
1. participation in University-sanctioned activities and programs;
2. personal illness;
3. family and/or other compelling circumstances.

Instructors have the right to request documentation verifying the basis of any absences resulting from the above factors. Any student who believes that his or her final grade for a course has been reduced unfairly because of attendance factors has the right to appeal that grade.
INSTRUCTOR DROP: If a student does not attend by the second class meeting of a semester or summer session, and has not informed the departmental office of the intent to remain in the course, the instructor may institute proceedings to drop the student from the class. The student who is dropped by the instructor will be notified of such action by the Registration Center.

DROPPING A CLASS: It is your responsibility to understand the University’s procedure for dropping a class. If you stop attending this class but do not follow proper procedure for dropping the class, you will receive a failing grade and will also be financially obligated to pay for the class. For information about dropping a class or withdrawing from the university, contact the Office of the Registrar at 836-5520

Non-attendance will NOT result in being dropped from the class.  It is your responsibility to understand the University’s procedure for dropping a class. If you stop attending this class but do not follow proper procedure for dropping the class, you will receive a failing grade and will also be financially obligated to pay for the class. You should verify that a course you have attempted to drop electronically has been immediately removed from your schedule (otherwise, the class has not been dropped). If the drop is not reflected on your class schedule, then you should immediately notify the instructor and seek assistance from the Office of the Registrar to see if the class can be dropped. You should also retain verification of the drop once it has been reflected on your class schedule. “W” grades will NOT be assigned if a class is not properly dropped by the last date to drop a class.


IV. STATEMENT ON ACADEMIC INTEGRITY
UNIVERSITY ACADEMIC DISHONESTY POLICY: Missouri State University is a community of scholars committed to developing educated persons who accept the responsibility to practice personal and academic integrity.  You are responsible for knowing and following the university’s student honor code, Student Academic Integrity Policies and Procedures, available at www.missouristate.edu/policy/academicintegritystudents.htm and also available at the Reserves Desk in Meyer Library.  Any student participating in any form of academic dishonesty will be subject to sanctions as described in this policy. 
ACADEMIC DISHONESTY: Appropriate action will be taken against a student for acts of academic dishonesty committed in this course. Academic dishonesty includes, but is not limited to, cheating, plagiarism, fabrication or falsification of information, and complicity in or facilitation of academic dishonesty. Penalties will vary in severity as deemed appropriate by the instructor. Possible penalties include: requiring a student to retake another exam, assignment of zero to an exam, or assigning a failing grade of “F” or “XF” for the course.

V. STATEMENT ON DISABILITY ACCOMMODATION
 To request academic accommodations for a disability, contact the Director of the Disability Resource Center, Plaster Student Union, Suite 405, (417) 836-4192 or (417) 836-6792 (TTY), www.missouristate.edu/disability.  Students are required to provide documentation of disability to the Disability Resource Center prior to receiving accommodations. The Disability Resource Center refers some types of accommodation requests to the Learning Diagnostic Clinic, which also provides diagnostic testing for learning and psychological disabilities. For information about testing, contact the Director of the Learning Diagnostic Clinic, (417) 836-4787, http://psychology.missouristate.edu/ldc. 
Any student who feels that he/she may need an accommodation for any sort of disability is advised to see me as soon as possible.
It is imperative that LDC students inform me of any specific considerations as soon as possible. If you require special testing accommodations, it is your responsibility to inform me at least one week prior to the scheduled test and to arrange testing accommodations at the designated test time.
VI. STATEMENT ON NONDISCRIMINATION

NONDISCRIMINATION POLICY: Missouri State University is an equal opportunity/affirmative action institution, and maintains a grievance procedure available to any person who believes he or she has been discriminated against. At all times, it is your right to address inquiries or concerns about possible discrimination to the Office for Equity and Diversity, Park Central Office Building, 117 Park Central Square, Suite 111, (417) 836-4252. Other types of concerns (i.e., concerns of an academic nature) should be discussed directly with your instructor and can also be brought to the attention of your instructor’s Department Head.   Please visit the OED website at www.missouristate.edu/equity/. 

VII. EMERGENCY RESPONSE SYLLABI STATEMENT

Students who require assistance during an emergency evacuation must discuss their needs with their professors and Disability Services. If you have emergency medical information to share with me, or if you need special arrangements in case the building must be evacuated, please make an appointment with me as soon as possible.

For additional information students should contact the Office of Disability Services, 836-4192 (PSU 405), or Larry Combs, Interim Assistant Director of Public Safety and Transportation at 836-6576.

For further information on Missouri State University’s Emergency Response Plan, please refer to the following web site: http://www.missouristate.edu/safetran/erp.htm 


VIII. Course Schedule

IMPORTANT: The instructor reserves the right to revise the course schedule as necessary. Regarding nonattendance, it is the student’s responsibility to remain informed of any revisions to the course schedule.

	Week # 
	Date:
	Assignment

	1
	Jun 13 M
Jun 14 T
Jun 15 W
Jun 16 R

	Syllabus / Ch. 1 Customer-Driven Strategic Marketing
Ch. 3 The Marketing, Environment
Ch. 2 Planning Marketing Strategies / Test REVIEW
EXAM 1: Ch 1, 3, 2


	2
	Jun 20 M
Jun 21 T
Jun 22 W
Jun 23 R

	Ch. 5 Target Markets: Segmentation & Evaluation
Ch. 6 Consumer Buying Behavior / Ch. 7 Business Markets
Ch. 9 Product, Branding, and Packaging Concepts
EXAM 2: Ch. 5, 6, 7, 9

	3
	Jun 27 M
Jun 28 T
Jun 29 W
Jun 30 R

	Ch. 10 Developing and Managing Good & Services 
Ch. 13 Marketing Channels & Supply Chain Management
Ch. 14 Retailing, Direct Marketing, & Wholesaling / Test REVIEW
EXAM 3: Ch. 10, 13, 14


	4
	Jul  4 M
Jul  5 T
Jul  6 W

Jul  7 R

	Independence day Holiday
Ch. 15 IMC / Ch. 16  Advertising
EXTRA CREDIT DUE / Ch. 16  Public Relations / Ch. 17  Personal Selling & Sales Promotion / Ch. 12 Pricing Management / Test REVIEW
EXAM 5: Ch. 15, 16, 17, 12
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